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Photography on location, simulated atmosphere.

The project owner: Quality Houses Public Company Limited. Registration No. 0107536000579. Adress: No. 1 Q House Lumpini Building, 7th Floor, South Sathorn Road, Tungmahamek, Sathorn, Bangkok 10120. Managing Director: Mr. Pravit
Choatewattanaphun Registered Capital: 10,714,426,091.00 Baht. (Paid up Capital: 10,714,381,645.00 Baht) Q Sukhumvit Condo address no.1 Sukhumvit Road, Klongtoey, Klongtoey, Bangkok. Residential condominium 40 storey, 274 units. (For
resident 273 units, for commercial 1 unit) 645 car park. Land area 3-1-69.8 Rai with title deed no. 3476 and 3478. Permit construction is no. 30,/2558 date 20 April 2015 construction starts in May 2015 and completed in September 2018. The
condominium registration no.9,/2561. The Ownership shall be transferred after the buyer must fully pay any payments under agreement. Purchaser is responsible for the sinking fund and maintenance expenses as stated in the rules and
regulation of the juristic person condominium. Note: The price and extra promotion offer may be changed without written notice in advance and all conditions are provided by company only.




SPACIOUS LIVING DESIGNED TO CREATE HAPPINESS

Photography on location, simulated atmosphere.

360 DEGREES SKY LOUNGE

Photography on location, simulated atmosphere.

A prime location, new landmark in the heart of the city, located in uptown Sukhumvit Road

* Exclusive access to Nana BTS station * Spacious 2-4 bedrooms 92-296 sq.m.
* 2-6 fixed car park spaces per unit * 360 degrees sky lounge, private onsen and spa etc.

PRICE 30-170 MB

(Q 091 818-7777  www.qonesukhumvit.gh.co.th
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The Dedication To The True
Empress Of This Era
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PUBLISHER'S NOTE

THE ULTIMATE SUMMER

As we entered the new decade, many disasters occurred -- in our country and

around the world. Natural disasters like the Australian bushfire, the volcanic eruption in

the Philippines, the flash flood in Sao Paolo and the earthquake in Turkey. Health concerns

of PM 2.5 air pollution, the Lassa epidemic in Nigeria and the Covic-19 pandemic that

originated in Wuhan, China. These have affected us all in many ways.

As representative of the
shopping complexes, | would like to
show our support, positivity and
encouragement for the community,
to ultimately overcome together
these concerns and theirimpact. We
can each help the world, and help
create a better future for the next
generation, by making just small
changes to our lifestyle.

| wish all our customers and their
family happiness, good health and
immense pleasure from visiting our
shopping complexes.

ACHARA UMPUJH
PUBLISHER
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NO.43
March 2020
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EDITOR'S NOTE

THE ULTIMATE SUMMER
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The past few months have
been challenging ones, for reasons
varying from health concerns to
security and safety. It has been
an overwhelming period for many
of us, but | believe that these
emotional challenges can be
eased if our community supports
each other and share to those who
may affected.

We have thus collaborated
with our partners, vendors,
customers and tourists to spread
love, symbolically, during this time
and to create a better world for
the next generation by organizing
“The Mall Group Heal the World
with LOVE”, a delightful event
including many exciting activities.
We have a lovely new landmark at
Quartier Parc -- an eight-meter-
high balloon heart surrounded with over 100 acrylic
red hearts. Our customers can also create their
own special moments in three other lovely spots;
at the BTS Phrom Phong connecting walkway, at
the mobile heart wall at the connecting bridge on
MF between Building A and C, and at the colorful
heart balloons at Helix Sky Dining on 6-9F of The
EmQuartier.

These spots filled with love and positivity, in the
heart of Bangkok, invite you to create your own
special moments and to pass the love forward via
your photographs.
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EDITOR'S NOTE

THE ULTIMATE SUMMER
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“Nothing can free you more
than staring at the horizon of the
ocean.”

The season we have all been
waiting for is here. Beach weather,
swimsuits, Sunday hats, a camera
and your favorite book are all
waiting for you and your summer
adventure.

This issue of E&P is themed
on ‘The Ultimate Summer’. Make
the most of it in eye-catching
fashion on gorgeous beaches, as
international and Thai brands
have presented their Spring/
Summer 2020 collections,
including fantastic collaborations.

The calm before the
excitement of a vacation is waiting
for you at Siam Paragon. A
colorful and stylish summer will
uplift your spirits, and make this
a summer to remember.
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| wish you all the best summer ever, and safe travels to your respective destinations.
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THE 53%° DIPLOMATIC
RED CROSS BAZAAR

Royal Paragon Hall, 5F Siam Paragon

HRH Princess Maha Chakri Sirindhorn
presided at the opening ceremony of The
53" Diplomatic Red Cross Bazaar. Under the
concept “Giving Love, Spreading Happiness,”
this year’s bazaar was organized by Thai
Red Cross Society, diplomatic participants
committee and over 58 embassies. Proceeds
from the bazaar will aid children, women, people
with disabilities and underprivileged individuals.
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HAN MEILIN’S ZODIAC
ART EXHIBITION

Fashion Hall, 1F Siam Paragon

Princess Maha Chakri Sirindhorn attended the
Zodiac Art Exhibition by Han Meilin, in celebration

of the long allegiance between Thailand and China.
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PATHUM NIWAS RACHA
PIPITTAPAN EXHIBITION

Lifestyle Hall, 2F Siam Paragon

Queen Savang Vadhana Foundation and
Ministry of Culture organized the Pathum Niwas
Racha Pipittapan Exhibition, in honor of Queen
Savang Vadhana. The exhibition displayed her
life and works, letters and personal belongings,
and also included Thai cuisine workshops and
handicraft demonstrations.
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SIAM PARAGON
14™ ANNIVERSARY
WORLD MAGICAL
CELEBRATIONS

Hall of Fame, MF Siam Paragon

To celebrate the 14" anniversary of Siam
Paragon, the world-class shopping center held
its Siam Paragon 14" Anniversary World Magical
Celebrations to spread smiles and pleasure
amongst its loyal customers, distinguished
guests and members of the press.
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EMPORIUM
EMQUARTIER WINTER
WONDERLAND 2020

Quartier Parc, MF The EmQuartier

The Emporium and The EmQuartier
together with Citibank credit card and OPPO
welcomed the season of joy with Emporium
EmQuartier Winter Wonderland 2020.
The complexes were transformed into a magical
forest featuring colorful creatures, and the
festivities continued through to New Year's Day.
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2020 ROYAL PRIVILEGE
CREAM LAUNCH

Em Gallery, MF The Emporium

The history of Whoo a famous skincare and
make-up brand from South Korea with a long
history in indulging skin with royal recipes from
more than 800 years. Today is ready to introduce a
new chapter “Royal Privilege Cream” luxury cream
complete the vitality of the queen’s skin.
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THE MALL GROUP HEAL
THE WORLD WITH LOVE

Quartier Parc, MF The EmQuartier

The Mall Group (Thailand’s leading retail
company which consists of The Mall, The
Emporium, The EmQuartier, Siam Paragon, and
Bluport) together with business partners hosted
The Mall Group Heal the World With Love. The
event attracted Thai and international visitors to
spread joy and positivity during Valentine’s Day,
and to pass the love forward.
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2"° ANNIVERSARY
ESCAPE BANGKOK

Escape Bangkok, 5F The EmQuartier

To celebrate the second anniversary of Escape
Bangkok, the rooftop bar in the heart of Sukhumwit,
a party was held with the theme “Drunk in Love”.
It featured Thailand’s leading DJs and spectacular
performances, making the entertaining party an

event to remember.
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EMPORIUM EMQUARTIER
LET'S SAVE AUSTRALIA
TOGETHER

The EmQuartier & Benchasiri Park

The Emporium and The EmQuartier
organized Emporium EmQuartier Let’s Save
Australia Together. The family benefit run was
the first in Thailand for raising funds for the
devastating Australian bushfire in Victoria,
Australia, one of the world’s most damaging
natural catastrophes to date. All proceeds in the
Thai Red Cross Society’s designated fund will be
used to aid Australian Wildfire.
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LEXUS URBAN
RUN 2020

CRC Tower, All Season Place

Lexus Thailand join with Platinum M Card
organized a run to remember, that took place
for the first time on Sathorn Road in the heart
of Bangkok. Participants were given many prize
rewards and meals from Michelin Guide Street
Food restaurants. Proceeds from the run will
benefit the rural library foundation of the Faculty
of |_|bera| Arts, Kasetsart Un|ver3|ty
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EMPORIUM EMQUARTIER
CHINESE NEW YEAR 2020

Quartier Parc, MF The EmQuartier

To celebrate Chinese New Year and welcome
in the auspicious Year of the Rat, The Emporium
and The EmQuartier, together with Citibank
credit card and True Corporation, organized
Emporium EmQuartier Chinese New Year 2020.
The event featured a golden Emperor Dragon statue
accompanied by a spectacular contemporary aerial
performance, and all the sights and sounds blessed
passersbys with luck and prosperity.
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SIAM PARAGON
CHINESE NEW YEAR 2020:
THE INFINITE PROSPERITY

Parc Paragon, MF Siam Paragon

World-class shopping destination Siam
Paragon, together with Kasikorn Bank, welcomed
the Year of the Rat with a grand performance.
Acrobatic acts were flown in from Dalian and
Guangzhou, and 99 dragon dancers blessed
attendees with an abundance of fortune.
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SUMMER

BEAUTIES OF THE WORLD

Beauty pageant fever has brought on numerous trending hashtags.
Let’s revisit some contestants who made a splash in more recent years.
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SIREETHORN (BINT)
LEEARAMWAT
Miss International 2019

From pharmacist to Miss
Thailand, Bint then moved on to win
the title of Miss International 2019
and now reigns as the “Ambassador
of Beauty and Peace.”
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PAWEENSUDA (FAHSAI)
DROUIN
Miss Universe Thailand 2019,
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Top 5 Miss Universe 2019

Even when she did not win the
title of Miss Universe 2019, Fahsai
wonthehearts of many Thaifanswho
made #MissUniverseThailand2019
a hot trend on twitter.
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ZOZIBINI TUNZI
Miss Universe 2019
The South African beauty who earned the title of Miss Universe 2019
spends most of her time advocating for equality and safety from domestic
abuse, making activism fashionable again.
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ANNTONIA PORSILD
Miss Supranational 2019

This former contestant on The Face Thailand is the first Thai woman
to win the title of Miss Supranational 2019.
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ANGELA PONCE
Miss Universe Spain 2018

TuANUAINUAENILNA
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In addition to garnering the title of Miss Universe Spain 2018, Angela is
the first transgender contestant in the history of Miss Universe, becoming
a symbol of gender acceptance and equality.
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THREE CROWNS THAT REPRESENT STORIES
THROUGH GENERATIONS

MISS UNIVERSE
Miss Universe 2019’s crown, by Mouawad, is named the Power of Unity and features a 62.83-carat
Golden Canary diamond surrounded by 1,770 smaller diamonds, with a total value of over 5 million dollars.
mﬂg Power of Unity by Mouawad 284197 Miss Universe 2019 mwmmmumvmmmmi Golden Canary
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PRECIOUS

MISS WORLD

Jewelry designer David
Morris created this masterpiece
for Miss World 1972. The
unique crown of turquoise and
blue sapphires that represents
female empowerment is still in
use to this day.
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MISS INTERNATIONAL

The glamorous pearl crown of Miss International was
created 40 years ago by Mikimoto. Featuring 778 pearls,
TanisudaudW 1811509 it's valued at 20 million Baht.
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RETRO PRINT
Mix and match your retro ‘60s and ‘70s
prints with Prada, Marc Jacobs, and Fendi.
anefinngAElng 60s, 70s ndumnEnAsely

ganunlgeiden @enfinduauduamdlfnudlad
TR E N DS I N 2020 8¢9 Prada, Marc Jacobs wag Fendi
THE HOTTEST SUMMER TRENDS TO LIGHT UP YOUR CLOSET 4% "

HOT PANTS
Hot pants are prominent on the runways of

Hermes, Salvatore Ferragamo, Saint Laurent,
and Chanel. Don’t skip leg days. J
WIuRaangAfaanly Hot Pants
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OVERSIZED GLASSES
Not your grandma’s oversized glasses;!

these are designed by Prada, Gucci, Fendi,
and Stella McCartney.
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SHEER LAYERS
Handle the heat by dressing in layers
with sheer fabrics from Dolce & Gabbana,
House of Holland, Dior, Gucci, and
Valentino.
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NAITUTRUVANA LEiWes Dolce &
Gabbana, House of Holland, Dior,
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BRA TOP

Bra tops from Fendi, Dior, Lanvin, Christopher Kane, Michael Kors,

and Loewe are the essentials this summer.

o P= o LY = N - co. 3 )
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Dior, Lanvin, Christopher Kane, Michael Kors Wa¥ Loewe
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HOT INTERNATIONAL

THE 5 DESTINATIONS FOR

MUSIC-LOVERS THIS SUMMER.

COACHELLA VALLEY MUSIC AND
ART FESTIVAL
California, The United States
April 10-12 and 17-19, 2020
An epic music and art festival that takes
place at Empire Polo Club in Indio, California.
International music acts cover a range from
rock, Indy, hip-hop to EDM. Attendees can
camp out throughout the festival.
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TOMORROWLAND
Belgium July 17-27, 2020
EDM fans should not miss the mystical musical journey that is Tomorrowland, one of the

MUSIC FESTIVAL

O b

most sought-after tickets. The 10-day festival is known for its elaborate staging and spectacular

productions.
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PRIMAVERA
FESTIVAL
Barcelona, Spain
June 3-7, 2020
This beachside music festival also announces

the start of summer in Spain. A collaboration between
Barcelonaand Porto, it features genres such as pop,
rock, and cool underground bands.
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GLASTONBURY FESTIVAL
Pilton, Somerset, England
June 24-28, 2020
One of the oldest performing arts festivals in the
U.K., Glastonbury is on the top of every music lover’s
bucketlist. With over 80 stages, attendees can enjoy
music, art, circus, cabaret, comedy and more.
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SXSW CONFERENCE & MUSIC
FESTIVAL
Austin, Texas, The United State
March 13-22, 2020

The South by Southwest® (SXSW)
Conference & Music Festival is one of the biggest

entertainment expos. The 10-day eventincludes
seven days of concerts by leading musicians
from over 60 countries.
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SAVEOUR SEA

HELP TO CREATE SUSTAINABLE BEACH ENVIRONMENTS WITH THESE ORGANIZATIONS.

Marine Conservation Project 54 e

of Coral Reefs and Marine
Life of the Thai Sea under
the Initiative of HRH Princess
Sirivannavari Nariratana
Rajakanya

This royal project conserves

endangered marine life and coral reefs. One initiative is the

placement of artificial coral reefs along shorelines to provide

a habitat for marine life. The project also provides information

on sea turtles, waste management and general conservation

methods.

nsALiunIsieAunseRinEdndnzauieanuaring
qryiug duniseyindiamealnauazuuillznif dn1gan
drmiaiien ivadluwnasendevesdaldinlimeiansilennlneg

waznzaduAEL AunssusAlgnand finuaz sz duiug
fanssaiurezingedansia wartaasiugiiinziamenn
AUGEIINTIR ARDAAUINLSIAIUNNINEAIIARaN Tdvinans

Andnziamenn ldRsaszaddunsia e

Seagrass Conservation Initiative

The initiative trains community leaders
in shoreline areas, assigns volunteers
to protect the ocean, and provides
information on seagrass and why fishing
near the shore is discouraged.
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Save Dugong Project

The project protects dugongs
with help from local communities and
organizations. It also seeks to educate the
younger generation about eco-systems,
environmental issues and dugongs.
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MEMORABLE SEA MOVIE

The Little Mermaid
Ariel made us all want to visit
her undersea palace.
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Mamma Mia

Family mischiefs and chaos,
set against beautiful Greek beach
scenery.
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FINDING

NEMO

Finding Nemo

An animation that evoked deep
emotions, and raised awareness

about conservation.
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Life of Pi

Exploring the “FE g Pl

ocean, surrealism and
imagination.
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Blue Lagoon
A classic film that
made all of us want to
be stranded on anisland.
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Free Willy

A family film that
celebrated the friendship
between humans and
animals.
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A FLASHBACK TO THE BEST OCEAN-
THEMED MOVIES IN OUR HEARTS.

The Beach
An intense drama set
against the stunning back-

drop of a Thai beach.
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WINNTN

50 First Dates
A gorgeous view of
Hawaii that made you want
to fall in love every day.
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BEST BEACH CLUB
AROUND THE WORLD

ENJOY THE RELAXING ATMOSPHERE AT THESE WORLD-CLASS BEACH CLUBS.

ASSAONA GASTROBEACH CLUB PALMA
Mallorca, Spain

Standing apart from the bright and loud clubs in Palma, Assaona gives
off a warm, boho vibe. The gorgeous view of the bay and white sand here

will definitely complement your cocktail or meal.
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LA BRISA
Bali, Indonesia

This busy club has a charming Robinson Crusoe/treehouse
vibe that warrants at least one visit. Its setting is perfect for viewing
sunsets by the pool, or beach.
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FTELIA BEACH CLUB
Mykonos, Greece

This world-class beach club on Mykonos, designed by
architect Fabrizio Cariraghi, exudes summer ith its brick-orange
and white color palette. The club is well-known for its Greek
cuisine and Santorini wine.
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VOYAGERS.

@pilotmadeleine »
Follower 1.1M
Madeleine is a former
German pilot turned full-time
wanderer, girlfriend and mother.
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Posts Follow
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* Qasr Al Sarab Desert Resort by Anantara

oaQv W
81,106 likes
A real life sand castle town d

by sand dunes & one of my favourite Spots n Abu
Dhabi = @vnsnlahu:lhatu#in&bub!\ab
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LA GUERITE
Marmaris, Turkey @

2

A chic French beach club that’s
located within the luxury resort D Maris

Bay, in Turkey. The picturesque sunsets
and Mediterranean cuisine here are @gypsea_lust »
Follower 2.1M

Lauren takes pride in post-

complemented with cocktails served by
world-class mixologists.
P o - m Ao ,
umﬂ@umimwxlmmﬂwmfaqmﬂslu
F405NgAu3 D Maris Bay 3ufanzia

ing gorgeous scenery while
showing off her fit body.
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INFLUENCERS TO FOLLOW
FIND YOUR TRAVEL INSPIRATION BY
FOLLOWING THESE WORLD-CLASS

26,073 s

Wi hawe w000 many cool new
dastinations. coming up in 2070 Q) | cannct wal to
vl tham 10 you guys soon

m  Q <o

2

@doyoutravel «

Follower 2.7M

Adventurer Jack Morris is
usually accompanied by
his girlfriend Lauren Bullen
(@gypsea_lust).

Wi NasTa MguﬁnLﬁuwﬁaﬁ
Junuan anisu YALaU (1 W1299
FUARILNTN @gypsea_lust) Lilu
ilenganris

oav . R
57855 s

‘gypesa_lust isisrd gl forgver- i} Heading to thin
jpart af the world this week, 1o scmewhers | havan't
wisited! in ovar 3 years, I'm so ssciied_
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BESTVACATIONS
Posts

Qv
84,132 likes:

bestvacations Moments like this
Tag who you'd be with! Santorini by @jeremyaustiin

@ Q o A

@bestvacations a
Follower 4.9M

An eye-catching compilation of
top-notch hotels, destinations and
photogenic spots.

TeATimumngananlsus uas
Viﬂxil,‘ﬁlﬂflLL@Z'ﬂmd’]ﬂgﬂﬁli‘zﬂﬁi‘ﬁl’mﬁﬂ
vinlan

@natgeotravel v
Follower 35.7M

The travel edition of National
Geographic provides first-class
content to inspire explorers.

\ila National Geographic 1la
atfuviesfien wivewhdesdinwans
anvilanafienl3afausaiuanala
AU NNInune

-
NATGEOTRAVEL
Posts Follow

. natgeotravel &

oaQv
244,260 likes

Photo by @bertiegregory | A male
Antarctic fur seal stands tall in Ocean Harbowr on
Snumcewalslmd Ninety-five percent of...
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CREATIVITY

Ruby, one of the five cardinal gemstones,
is appreciated for its priceless beauty and spiritual aura,
that attracts love and success.
U uiiRunsangatethaiifin wanann
PYRIAHELTSIAnIALEN SadieTuiiaEnEeananuin
wazanuiliuganldensoe

Available at: The Emporium, Siam Paragon

1. Blue River Diamond GF The Emporium, MF Siam Paragon - 2. Sincere Jewelry MF The Emporium - 3. Prima Gems MF The Emporium,
MF Siam Paragon - 4. Cartier MF The Emporium, MF Siam Paragon - 5. Van Cleef & Arpels GF The Emporium - 6. Karat GF The Emporium,
MF Siam Paragon - 7. Tiffany & Co. GF The Emporium - 8. Der Mond 1F Siam Paragon - 9. Piaget Boutique MF Siam Paragon - 10. Premiera
Exquiste Jewelry MF Siam Paragon - 11. Van Cleef & Arpels GF The Emporium -12. Tang’s by ChualLee 1F Siam Paragon - 13. P&P Jewelry
Since 1959 1F Siam Paragon - 14. Sirinapa Diamond 1F Siam Paragon - 15.-17. Xavier by Uthai Jewelry 1F Siam Paragon
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~ SHINE

BRIGHT

Diamonds are a girl’s best friend.
This companionship has been around
for centulries, and its sure to last fqrever.
Eela (U wsestlszAumes AaansaxTiagdiun
Tunngavnade uazandazadldiunnutian
wunilafAnenaun

Available at: The Emporium, Siam Paragon

1. Premiera Exquisite Jewelry MF Siam Paragon - 2. Nara Jewelry 1F Siam Paragon - 3. Blue River Diamond GF The Emporium,

MF Siam Paragon - 4. Jasmin Jewelry MF The Emporium - 5. Sincere Jewelry MF The Emporium - 6. Der Mond 1F Siam Paragon - 7. Sirus Tanya
1F Siam Paragon - 8. Sirinapa Diamond 1F Siam Paragon - 9. Karat GF The Emporium, MF Siam Paragon - 10. Bvlgari MF The Emporium,
MF Siam Paragon - 11. Trez Jewelry 1F Siam Paragon - 12. Bijoux de Louise 1F Siam Paragon - 13. Siam Tiara 1F Siam Paragon
+ 14. Sincere Jewelry MF The Emporium - 15. Tang’s by ChualLee 1F Siam Paragon + 16. Gems Pavilion MF The Emporium, 1F Siam Paragon
+ 17. Sette MF Siam Paragon - 18. Charms Fine Jewelry MF Siam Paragon - 19. Gem Peace by Chuchai MF The Emporium
+ 20. Mikimoto MF Siam Paragon - 21. Sincere Jewelry MF The Emporium - 22. Scintilla Gioielli MF Siam Paragon
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EXTRAVAGANCE

INVALUABLE [ IME

Appreciate the eternal beauty of these timepieces
that look like fine jewelry on your wrist. .
ANAAAIINIAIIH LU FTOUNA TN NITUAA
grinsuwsispnuiiuannzaasgldnmainssnnen
nFauaenyuiiduenuudaiio

CARTIER
REVELATION D'UNE
PANTHERE WATCH

The iconic Cartier panther is now reimagined
as a gold symbol on a pearl dial, with a pink gold
bezel complemented by a white alligator strap.
Limited to 100 pieces only.

Ugnannudeununaiikanfifiesilanuaunn
Hailednese fredtyanunipluihdednemsadanih
tlaaanvesynuatana frisauieiinasaun 37 uu.
Ianaudaamaslsziuden Sufuanamisaszid@ane
A207ARN HAMTEN 100 Boturinii

- . Cartier

MF The Emporium, MF Siam Paragon



PIAGET
LIMELIGHT STELLA WATCH G0A44123

The exquisite combination of a rose gold bezel decorated
with 126 sparkling diamonds, with an additional 14
diamonds on the dial.

a o o o s A o v

‘V]ﬁ;mmmmmmﬂummﬁm‘[izﬁn@mm\ﬁ UszAvfnaings
saUMEaUNdN 126 Win wazuunthilndn 14 Wn wedauana
Aarifudinetudng L suasn9man

Piaget Boutique MF Siam Paragon |

ULYSSE NARDIN
LADY DUAL
TIME 37.5 MM

This model bears the

CORUM
BUBBLE 42 MM

The latest model from Corum’s Bubble

classic beauty of a circular collection. This oversized gold watch dazzles

dial, made from white ,I-:_-[ | = with 50 diamonds embedded on the bezel

pearl, and is decorated and is finished with a unique pearl dial, a

- = T

o -

with diamonds on the | =% " / /{

. P LoV dfe 7 Sy

dial and the case. /s P, (11218 .
(#7 ° kad=
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3 o A AW
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14 Lam )
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dome-shaped sapphire crystal and white
A\ alligator strap.

waRn1Fuluangn luneaiandu
= Bubble tnawiugaealmiivipnasium

anulaanuesyn 3 ) Fausadeunslanesled Uszdumas
Frnavennmn sz Y seusnBeusouin vhwtin 1.47 ngsnwthila
iasianumiiaia Manilfenvesyn@eng aunn 42 W
UATAaNTALFIETAU nrzanuanlninsalandwduendnenian

TARLAUA L FILAT 14N Bubble N wFangnemiiaasziddang
1330 XII Uszauings

= = ' Franck Muller MF Siam Paragon
e 12 1de — -

PMT The Hour Glass
GF The Helix Quartier,
MF Siam Paragon

HUBLOT
| KING GOLD BLUE DIAMONDS 39 MM

The mystifying design
incorporates over 50 diamonds
on the bezel, and the gold
case complements the deep

ik blue alligator strap. The
JAEGER-LECOULTRE e look is timeless and
DAZZLING RENDEZ-VOUS 4 priceless.
MOON PN Fal3aunasd

= nauiuniaasLd
|| MhduAenugEn
Tuawitlad fenan
” funes 50 Winndensey
FadeutiafunnAtuaz
AHIANMTaNALAY

With 168 round-cut diamonds totaling
over 3.43 karats on the white gold case, this
timepiece is more valuable than words can
describe.

INTINTINAN 168 LA WIuinnan 3.43 nedn
Ay o A o2 4 P o
NRensaufFaulafinasiedasduy wfauninila
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" PMT The Hour Glass
GF The Helix Quartier,

Jaeger-LeCoulte MF Siam Paragon MF Siam Paragon
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CARTIER
RONDE LOUIS
CARTIER REGARD
DE PANTHERE

The eyes of the panther adds drama

NS

to the yellow gold dial, covered in mother- ™
of-pearl mosaic and the sparkle of 43 |
polished diamonds.

waandedunsanagndeeiumiintaluan
sdefiszneusamasuazildonuenyn dan |
G | 1 2 a :// a a }
sinreuaalalnadsoamnandasyluduadan
43 Win wastlsznieanues

Cartier MF The Emporium,
MF Siam Paragon

H. MOSER & CIE.
VENTURER SWISS MADE

The unique white-brown leather strap
complements the white gold case, red Fume
dial, and white hands and markers.

Wi i lasaeeanantiadadantinmia

a 52 o A 2 3 .
WINANWFqefEauladlnas uttla Fumeé
Auns Suiudusaznsninesfuennaiadnanines
F119

Pendulum MF Siam Paragon
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CHOPARD
L'HEURE DU DIAMANT
LUCKY STAR

Chopard stuns with its floral
dial and 31 diamonds weighing
a total of 8.92 karats.

Chopard s lugiansniszanmn
y, Foevihilngeenldl wodndems
84 31 Tn thwiin 8.92 nedm

6y

" Chopard MF Siam Paragon
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BVLGARI
DIVAS' DREAM WATCH 103114

The peacock is the inspiration for this richly-
colored timepiece with intricate details, featuring
105 diamonds and a dark blue alligator strap.

EUAHEUAIININTBIUN YT IULNY ABAIH

< - iy -
unilaresizaunainyuasindszainluyn
TEATIBEA AIANARELNTININ 105 1IA TaND
aneviasziddun Ruidy

Bvlgari MF The Emporium, MF Siam Paragon

CADEAUX JEWELRY
ALLEGORY GOETHE GINKGO

This timepiece is also fine jewelry. The 96-cut
sapphire dial, polished by hand, features a pink
gold case, a carved ginkgo leaf, 34 diamonds and

' a white pearl open dial.

FounanuFaussyudiduvng dsznaudaauawlng
A Y A = = o A A - o
MAasszludnaiea 96 wden fiFaudaiinas Usedu
lufslnzunzadn dssaumas 34 Wia wihilawasnueasyn
A manunsndlauazdals

Cadeaux Jewelry MF Paragon Department Store



GRAND SEIKO .
SPRING DRIVE GMT SBGE2488

The model’s famous royal blue
face creates a luxurious feel set off

by a gold frame. This luxury sporty

style is perfect for travelers.
niinila Royal Blue duiilu

AUsrAuuIus INAINUIUIN

UNENTUAILATHANUEN D
4o e .

- Wedugiugvasalad Luxury

Sport BatunneAugAsn

= A
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Grand Seiko MF Paragon
Department Store

H. MOSER & CIE.
HERITAGE CENTRE
SECONDS FUNKY
BLUE

Its vintage appearance also

BREGUET
TRADITION

The simplicity of a white
gold case is balanced with
a silver-gold dial and a blue surprises with a Fumé Funky
Blue dial. Polished in Sun Burst,

the watch is finished with a

alligator strap.
uaredGenldaes
faFerlafinas naufuls
assafunindm Silvered
Gold 1118 40 13, RAUL
Off-Centred LLU‘UL?”JM
AULNAIY LATHANIIAE
aneviiasvid At Eu

Kudu leather strap.
val o s o= 1
uddgUanenlaladiumaus
naun lndaaunda Fume
Funky Blue Tas9a1aa8 Sun

¥

Burst gaileudueiuasuls
Kudu (azs19) Al dainsqeile

1 =
CERNIEA
Pendulum

MF Siam Paragon Pendulum MF Siam Paragon

FRANCK MULLER
VANGUARD YACHT-
ING CHRONOGRAPH

The brand’s Tonneau steel

IWC

casing is distinctive, and the PORTOFINO
blue dial features a compass -—g 2 CHRONOGRAPH
. FRANCK MULLER 3 ' ' ) o
and stopwatch function. s A = \ Elegant simplicity is the key to
This watch is automatic. \ this watch with its steel case and

AasauanagUnas blue dial. This automatic watch

Tonneau fiduyiiane features a stopwatch function in
yananazifaiuiudeile all units and is completed with a
)
/ﬁ.: " black alligator strap.
of al v J o &
B RRET I R L TN

a > P 248 a9
ARANIANNA LU T ARTENS UL NTUNA

Wi TnuAtin R uel
Taaudaagtidndia
LazLAAHa TS I9AN
42 3. umFennalnauauelulR Siard
Funaviedalig unit uaiunit peundngn
Fnagnentiaassid@nn

nalniieudesruy
LI
Franck Muller

MF Siam Paragon IWC MF Siam Paragon
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For over a century, the panther has been the iconic symbol of the
one and only Cartier. The French brand boasts a heritage that spans over
150 years that began with a wristwatch in 1914. The abstracted symbol
has now transformed into a more literal icon, with the help of Jeanne
Toussaint, Cartier’s first female creative director. The panther symbol is
now rendered in three dimensions and has inspired Panthére de Cartier,
the new Cartier collection featuring panthers reimagined in the styles of
naturalism, graphics and abstract.

Witness the beauty of the Panthére de Cartier collection at Cartier
Boutique in Siam Paragon, and The Emporium.
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Jeanne Toussaint
creative director



PORSCHE CAYENNE COUPE
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178 https://dealer.porsche.com/thailand

Porsche City Showroom Siam Paragon
41 2 Tng. 02-610-9911
Porsche Centre Bangkok 1n9. 02-522-6655
Porsche Centre Pattanakarn
3. 02-369-1111
Porsche Studio Bangkok ICONSIAM
41 1 s, 02-288-0911







Photographer Aekarat Ubonsri

Asst. Photographer Amnaj Waimalee, Nipon Sup-lai, Chaturon Chunnaim
Stylist Jirat Sappisankul Asst. Stylist Titaphorn Phukphak
Makeup Surapre Achirakul Hair Phoonthas Lertmanorat
Model Paweensuda Drouin (Fahsai)

Jewelry Bvlgari, Tiffany & Co.
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Product Available at Emporium,
Paragon Department store
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ATTITUDE

HER HOTTEST
SUMMER

PAWEENSUDA DROUIN

What does summer mean to you?

When | think of summer, | think of my father’s house in Quebec,
Canada. He has a chalet there overlooking a lake. Every summer,
we could see our neighbors enjoying water activities on it, and we’d always
join in. Unfortunately, | haven’t been back there for a while.

What is your dream summer vacation?

| fell in love with the Maldives, and I've always wanted to revisit it.
I hope one day | will go with my significant other! For places | haven’t
been to yet there’s Egypt, Santorini and Tahiti — those are on my wish-list,
although my dad and | are thinking of exploring Thailand now. | want to
see Sukhothai, Koh Tao, Koh Kood and the Rajjaprabha Dam.

What are your favorite summer activities?

| enjoy beaches, banana boats and parasailing. | have always been
athletic, so | enjoy sporty activities. Other than that, | enjoy listening to
the sound of waves, and walking along the beach. When I’'m with my
friends, | love taking photos for them. But not of me; | don’t even bring
my make-up to the beach!

What is your go-to swimwear?

Besides shorts and tees, | wear a diving bodysuit. | used to wear
short sleeves but suffered from tan lines, and now | only wear ones with
long sleeves.

What is your special plan for this summer?

| want to fully braid my hair again. Back then, when | came over to
my mother’s hometown of Rayong, we would usually go to Koh Samed
and get henna tattoos, or full braids. | kept them until they were ruined.
| loved them!

What was your most memorable summer?

During the Miss Earth competition in the Philippines, | visited Hannah'’s
Beach. It has the longest beach zipline in the world. You start on a hill
and zoom over the ocean. | went on it several times. | would also like to
try diving one summer, and dive for undersea treasures.

dyateiunasazanteazlafufusn

AnlaazAntatinunenadiua wAWIAY e laasianiafinuaaiu
newany e tedasdumes fenseduiinuasiiauniiauizeain wavesa
- Y . & o a Ny o el
Amnansing wfazlduaniviinass Unanasddseslldumesin
wassnsnaunnadlnasalllindulumduadasduinasiae

v o a 1 s d v

asngiladinsulududaedunasinglus

welddapndudqsauninnn (andasann) drazlinaullanaien
gadndunianuny Tdfuunsazinan @udw) wadndunildegllfazs
aa c < G ada a dldl o 1 1 @ aa
28Ul dounziafimeuns s ulssll anineeneiunadieanllife aas

. oA, X . o . . .

wsitenaser dastleenniiodludeddnelildfieeznien Anlagenldglasia
NI 1NNzne waz@iauimilsznn
] 1 4 ala v
dgasaudimnssullsaazlsiing

gauaun agetiasdnlunziaazaauiauuiuiua Tty wisaaas
FaeiAnN TN LA AU NNAL AN AlAsATTaLRANITNNINLaAN WAL
fAe o ldainuTaaunyin A1laasseuueuilaudesnaunsaLaugn
Tuunang dovurdutiuaulaifiae wreuduaudegllfifen waldsey
wWuwnawuy wazanlinziaunuldianedasdnanalilias

' H o &
gadneulszarmaasinladuuuulnu

fldtudetianiainsanduiazidununlai@e vesgnlias feuntihi
Tduuunaudy waRadludunundoisesrauidenaan nauiliaalasuil
BULLAUENT
doaniinsauilagininazlstlunme

o o P = o 2 A A

agnnaulddnuandeiadsezgnsey aduneunnaieaninlandesing
pir ladlupudandnsyeed wfazaevlliniziada 114l#11 Henna tattoo
fiazdndle iulfaunddaasiedesunzean wufiazyuin usinlagausin
Ay
s 4 (=3 g s
dunasgaandasuuauilszivla

danlsznaniaass MAaLTIud Hlan1alslui Hannah's Beach Resort
doam - 44 C . . . .
FeiltUladuunziafienaigalulan dosldessinaraguuan udaesasly
wilenzia widuaudn Aanssunuuiiinlallipananafesreasdiauianssey
WAANAANITNNBLINARIAaA11 asnnaadlUnaudalinsia AndnAs
YAULAUA



NEVY

SUMMER
SPIRIT

FASHION TRENDS
AROUND THE WORLD
ARE EVOLVING INTO

A FRESH DIRECTION.
SPRING/SUMMER 2020
COLLECTIONS WERE
LAUNCHED ON THE
RUNWAYS OF NEW
YORK, LONDON, MILAN
AND PARIS FILLED
WITH MESMERIZING
DESIGNS. MOST
COLLECTIONS
FEATURE TIMELESS
LOOKS WHICH WILL
LAST FOREVER.
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ALL ABOUT THE SLEEVES

Eminent brands such as Valentino and Tory Burch’s
collections this season feature dresses with puffy sleeves.
All'eyes will be on you, as the only thing these entrancing
designs reveal is your love for tasteful fashion.

z%wi“u@mﬁﬁmumwﬂmﬁm% Fluusudisuetig
Valentino L&z Tory Burch ﬁi’]\ﬁ\imaﬁmmme%’uLuﬁﬁm
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INSPIRATION

‘80S ATTACK

The fierce ‘80s is back. Anthony Vaccarello of
Saint Laurent has reimagined the classic Le Smoking
suit with sequins, modeled by Naomi Campbell for
the show’s finale. Demma Gvasalia of Balenciaga
transported us to the ‘80s with era-defining shoulder
pads. All you need now is Whitney Houston’s

“l Wanna Dance With Somebody” and e AN SERTRERG
you'’re back! .
nauentyAds 80s qaLiefaf |
fandlamitlelim waellsisumiui %
$uie Budews Saint Laurent 7
fliuas Anthony Vaccarello
11gvnss Le Smoking @nn
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In@enszBusyin Naomi i gt
Campbell dtlavinelad dqu
# Balenciaga usiuaudlaiues
Demna Gvasalia fifasiigagnlva
néaiuAlduaziamas | Wanna
Dance With Somebody 283 Whitney
Houston Amfidaunaulilya 80s
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LOUIS VUITTON

DREAMY PASTELS

Maybe because director Wes
Anderson is making a comeback this
summer, brands are embracing

pastel vibes of pink, blue, yellow, . .4

and mint, millennial’s favorites. ‘”

These palettes are evident .

in the collections from i

Miu Miu, Dior, Louis Vuitton,

and MaxMara, recently

opened at Siam Paragon.
aaaziilunazidwe

PRIV IR TORY BURCH
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Louis Vuitton waz MaxMara 7

Walpananludnasunisnay

EVERYDAY DRESSES

#HotGirlSummer is defining a

generation. Leading fashion houses are
launching the must-have items for this

TORY BURCH summer. These dresses are appropriate
for beach hangs or, if you add a blazer, a
cocktail party in the city. The essentials
from Gucci have lace finishes, while
Chanel experiments with graphic prints
and ruffled details.

WNINZILETUNA #HotGirSummer N1AY
WUSITE WANLTIAULTUASUALFIWT
mmwmiﬁﬂ@'@ﬂm%uLum’ﬁ‘ﬁfuﬂ'ﬁ
Tunadudnres wszanunsnldlinzia
MULANIBNTE VEelnUATes
insanilimeuldamdenmaluiiesfaz
pirlanuuy Inane fMuiidamanafiae
284 Guoci funSeniinatingnld videses
Chanel fitaufuaeswins fnugs iy
Amasual (Ruffe)



GO TO
ACCESSORIES

The Spring/Summer 2020
collections are emphasizing
exuberant accessories from
head to toe, from oversized
bags by Bottega Veneta to
raffia totes by Valentino, Loewe,
and Stella McCartney. Proenza
Schouler pleases their followers
with graphic square toe boots.
2000s Colored-lens sunglasses
are prominent in the collections
of Louis Vuitton and Givenchy.

Spring/Summer 2020 ludnuile §
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LOUIS VUITTON

MAKE THAT STATEMENT

As summer approaches, the “it” piece of the

season emerges. Patterns and prints are a staple.
Floral prints from Fendi, and animal prints from Dolce &
Gabbana are a few stand-outs. Louis Vuitton’s Nicolas
Ghesquire’s designs were inspired by the Parisian’Belle
Epoque era patterns, from the late 1800s. R
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INSPIRATION

FSSENTIAL
COLLABS

The Spring/Summer 2020 collections
are marked by distinctive collaborations
between iconic fashion brands and pop
culture figures. You will not be bored by
this season’s runways.

Spring/Summer 2020 uEnuildsuiinusudtui
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BALENCIAGA X HELLO KITTY

Demna Gvasalia of Balenciaga became a trending topic of this
season’s Paris Fashion Week, with the reveal of a collaboration with
Hello Kitty on leather bags with removable straps that are available
in white, black and pink. Both Kylie Jenner and Kim Kardashian West
already have their hands on them.

nanendunszug Trending YuAaed Paris

Fashion Week @fiu Spring/Summer 2020
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DIOR X AIR JORDAN

British designer Kim Jones, of Dior Men,
is an expert on collaborations. The new capsule
collection “Air Dior” features clothes, accessories
and sneakers such as Dior x Air Jordan 1 High OG
that was launched in Miami last year.
Kim Jones Algiuaf8angmumauusus Dior Men
ﬁél\iﬁﬁqmmé’quﬂwﬁﬂﬂmmﬁ Collaboration
© agiane LNELLﬂﬂﬁ@ﬂ‘ﬂﬂL@ﬂ‘ﬁlﬁLﬂﬁ%@ “Air
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Jordan 1 High OG ATl udanlas Fall 2020
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ADIDAS X HUMAN MADE

Since 2010 when legendary
streetwear designer Nigo, from
Japan, launched his brand Human
Made, he’s become known for his
regular collaboration on Adidas

Originals. This season, the Stan Smith
classic sneakers have received a Human
Made makeover with iconic heart symbols. -

fousid 2010 wildluilaiedduaneasinuafszduiuinetne Nigo
1&Bunusus Human Made 18959194 az1§un39sa1uiy Adidas Originals
agiflutlszdn taeluFduillfiseainaiinine Sfugananadnetng Stan Smith
dalamsudanaianzgivinlasuiuendnynizes Human Made fidnaiin
fnuuan

GUCCI X DISNEY

During five years as Gucci’s creative director, Alessandro Michele has
loved integrating iconic cartoon characters such as Donald Duck and Bugs
" . Bunny into collections. One of

the most iconic has to be
Mickey Mouse and, for the
Year of the Mouse, a special
capsule collection has been
created. It has already sold out

.

in many countries.

AaBA 5 AKUANRILA Alessandro Michele
aasrumndiuegieinlasninefues Guecian
fidnsiasianifaugalenatinating Donald Duck
uaz Bugs Bunny 1 4lusasu wddanfguig
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INSPIRATION
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GENTLEMEN SHOULD
OWN THEIR IDENTITY
UNAPOLOGETICALLY. MEN
ARE NO LONGER BOUND
TO WEARING FORMAL
SUITS, SHIRTS AND
TROUSERS. THERE ARE
DIFFERENT STYLES TO

EXPRESS THEIR UNIQUE
PERSONALITY. OUR KEEPING IT LIGHT

&
3.1 PHILI.lP LIM

ERMENEGILDO ZEGNA

’ FAVORITE DESIGNERS Despite the summer heat, some gentlemen will
HAVE CREATED THE still dress up rather than down. Hermés, Dior Men,
MOST INTRICATE and Givenchy debuted their colorful relaxed-cut

SPRING/SUMMER 2020 suits made with linens during the Pitti Uomo runway
Al COLLECTIONS, AND THEY  show. Proving that comfort and style can go
7 DO NOT DISAPPOINT.  togetrer.
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This year's Olympic Games is in Tokyo, Iﬂmmmwwi’m@ﬂ%uu’]ﬁ’]
brands have integrated athletic features on their et lsff e uas Tt uE

runways. The Burberry show in London featured
models in a rugby-shaped t-shirt, climbing ﬁ
jackets, and classic sneakers. Miuccia Prada "‘.‘g.l'j
transported the Shanghai audience to the ‘80s &
and ‘90s in her physical education uniforms,
colorful and practical.
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BOLDER, BRIGHTER

This season will be the brightest 4 =~

one yet. Warm tones and neon
colors are easily spotted. Valentino’s
Pierpaolo Piccioli dazzled with his
runway collection, which toyed
with orange, purple and neon
blue. The '70s psychedelic art
manifests a hippie spirit.
Wudnuiedduiisnduladn
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MR. ROCK ‘N’ ROLL

Rock 'n’ Roll music may not be on the *
radio of today, but it has influenced
every inch of the runways. Eminent
brands such as Celine and Saint
Laurent dispatched models in
clothes with nods to Rock 'n’
Roll legends from the ‘70s such
as Led Zeppelin, Pink Floyd,
Ramones, and The Rolling
Stones.
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PARTICULAR

MINIMALIST & SOPHISTICATED

Furla recently opened the doors of its new boutique at Siam Paragon, with
a décor that is minimal yet elegant, with champagne-gold tiles that well accentuate
the leather goods and accessories on display. The goods are displayed in zones
to create an all-in-one shopping experience, just as in Italy.

vji’zh@mmmﬂmizhzgmﬁ dEnumIsNeY Aufiveandn 74
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Furla 1F Siam Paragon

COMME DES GARCONS\#
TO CDGCDGCDG '
COMME des GARCONS fans are already familiar
with the “CDG” graphic on their items. The CDG line has
announced its international launch, and the debut of a
CDGCDGCDG Pop-Up Shop at The EmQuartier. The first
such free-standing store outside Japan, it’s disguised as
a gigantic gift box to catch shopper’s eyes.
wrluneansl nd n15med AvAUANLFaEN® 3 Aares CDG
gﬂﬁm’mﬂﬂLLUULﬂummmwuLgﬂE’meumuﬁ'ﬁuﬁ CDG

7
gﬂﬁmm%mﬂuimﬂmiﬂﬂwLﬁmﬁ wianzaienlauniun
fineinnsan CDGCDGCDG wilauluu Pop-Up Shop #
A WuAaias iy Free Standing Store Witasnuen
Uszwadyu Tngeanuuuiuiumileundesaunnlug
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CDGCDGCDG MF The Glass Quartier

MAXMARA'S ITALIAN HERITAGE

Feel a perfect balance between the spirit of tradition and the contemporary at

the new MaxMara flagship store. A comfortable size of over 170 square meters,
the store’s fagade is marble and gold, and the interior features marble pillars and
wood. The store is completed with a customer’s lounge at the back. The elegance
of MaxMara is well reflected in the exquisite craftsmanship and timeless design.
AUNANITNANNATUTENTWNNIANN NN UBTTNLA AR LYY UL LILIFaNAN I
unandlalaflusinequsind ind LuuRngn 170 asans Eumthiumnusi
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PARTICULAR

Manie’'s

Dr. Padapassorn (Manie) Padapiladdhanun

Happiness

| Q: [ d‘ Yo
wananauhunasRgautun iz uane #asaieun
Wz uaynAumuaefunisusssamdnsa i

The hottest celebrity of the hour has to be the one
with the #DrFashion hashtag. With her unlimited energy
ARLLLRWEIIN “5’1@”LL[§N%Q%ﬁ”lml,wiﬂﬁl,l,iiu

u@ammiuimma” @um@uj flaug99n

AnFalsufigenadn Manie thiuasandn
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Andnan1eanns lunianisdeanguliiuindnm,
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and passion for fashion, she admits: “If 'm wearing
something, | have to go full-on, because more is more.”
Her friends insist that her nickname should be “Many”
instead of “Manie.”

Many people, however, are not aware about
Dr. Manie’s very different side. In her lesser-known role
as a Professor of Psychology Buddhism, she teaches
international Masters students to implement Buddhism,
with Western psychology. This helps with a person’s
attitude, thought process and self-control. “You can say mrdunnlunisinmgauluiaqiulifiiauas ssuunisin
| have two identities. In the physical world, I love fashion (ARSI AE ' < y AM3dannsensunfaedaleslATL “artanduiiuay
but in the spiritual world, I long for peace and dharma.” ki ) : Hanamniluiaestld fanusoeuwsesi dauanlasoey
sssuz PlUSewnfifedesnisaadaulddanug’
mumm%mﬂﬁﬁmmmmLﬁ@ﬁumﬁmﬂéﬂnﬁmumﬁﬂﬁﬁuﬂuﬁ

usndnisusiesousiazge Inglnizuaninuususiunasiagluunng

She is in her element when she mixes and matches
outfits, especially from her closet that’s filled with brand
name jackets. “I do not see a challenge in dressing up

azanllidug “nisnangranniundunusinasidndudtafiull TlE
fuanes ez Lususiusnwmgiuezlsi 199 un dldldam
WANNABAATITULN 13I0BININTULUAY (WILT) ANAYNTuNIg
waas A AaTinALIANetAee uAeatFauTeasE Tl dos

with runway pieces, and | like to mix and match brand
items with flea market finds. If people thought those
ensembles were expensive, that’s my success. Fashion

is not about how much you can afford, but about

how much of yourself you can express. In addition uﬂnmnmﬂmm'qﬁqL‘ﬁﬂu@umﬁuqﬂﬁﬁqmmmﬁq ilffsienmdn
to enjoying myself when | dress up, | believe one’s L':*'\"Lé’ﬁmumfnu@jﬂﬁmm@u%ﬁmmLﬁumﬁw LLﬁLﬁunﬂmuéu‘Lﬁﬁﬁﬂdq
fashion presentation can bring joy to observers as wgalaudaps”

well. Seeing them smile makes me happy.”
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Hat + Blouse + Skirt Prada




STRIKE
DOSE

Photographer Aekarat Ubonsri

Asst. Photographer Amnaj Waimalee, Jeerasak Kaysee

Stylist Arthit Chuenkamolpan Asst. Stylist Benjawan Piantumdee
Makeup Rattanachot Pokum Hair Harit Punyaaiy

Model Nattasha Bunprachom

Dress Hermeés
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Accessories Cartier Dress Tory Burch Shoes Roger Vivier



Shirt + Suit + Pants MaxMara Coat CK Calvin Klein
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Shirt + Skirt + Bag Dior Shoes Prada



\

Dress + Bag Salvatore Ferragamo
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Dress + Ballet Flats + High Heels Gucci



Necklace + Jacket + Pants + Bag Mui Mui
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Emporium 091-006-4161, Siam Paragon 02-610-7677, The Mall Bangkapi 02-363-3050



Hwanyu Imperial Youth Eye Cream

The Golden Phoenix representing the immortal
beauty of the Empress

f Whoothailandofficial (S thehistoryofwhoo_th_official @ @thehistoryofwhooth
www.whoo.co.th



GLAMOR

SKIN OF

ROYALTY

Napassorn (Momay) Buranasiri

As time flies, our focus circles around skin rebirth from the intense
celebration of the New Year’s. Before we know it, we are already
entering the second quarter of the year. Besides natural aging factors,
external factors such as pollution, weather, stress and blue light from
our electronic screens are affecting our skin as well. Never would |
imagine any skincare brand that could bring back my youthful skin
from ten years back.
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Royal Privilege Cream

The skincare brand that | am referring to is The history of Whoo,
which is inspired by Korean royal skincare routines taken from
ancient medical scrolls. Using modern technology and scientific
research, The history of Whoo incorporates rare ingredients such as
pure water from the royal palace, wild ginseng, queen ginseng and
ginseng blossom to create an iconic skincare product named “Royal
Privilege Cream”. It’s arguably the most valuable asset of Whoo.

This is not the first time for ginseng to play a big part in skincare
products. Wild ginseng and queen ginseng are specifically known for
their benefits of vitality and power of immortality. The wild ginseng
flowers used in this cream only bloom for three days out of a year, and
this valuable ingredient generates eight benefits to create perfect skin:
health, strength, evenness, smoothness, softness, moisture, brightness
and tightness. These rare ingredients are exclusive to Whoo. Despite
the cream’s density it is easily absorbed by skin, making Royal Privilege
Cream perfect for warm countries when applied in the right amount.

The packaging of Royal Privilege Cream was designed using the
finest craftsmanship. Inspired by the Gyomyeong and Geumbo jade
bibles, the coat of red finish used to be a feature exclusive to royals,
and it certainly elevates Royal Privilege Cream to the next level. The
set also includes a travel-size pot that is very convenient.
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Hwanyu Imperial Youth Eye Cream

In addition to Royal Privilege Cream, another product line by The
history of Whoo that caters to the anti-aging market is Hwanyu. With
a focus on regenerating skin to its state ten years ago, the limited
edition of Hwanyu Imperial Youth Eye Cream has been launched.
This luxurious eye cream has a soft and light texture, with a neutral
scent, and it will keep your eye area moist and wrinkle-free. Due to
its concentration, | recommend using a small amount at night, as

you wind down.
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It’'s packaging is also limited edition, and the eye cream comes
with travel-size products from the Hwanyu line (Hwanyu Signature
Ampoule, Hwanyu Imperial Youth Essence, Hwanyu Imperial Youth Eye
Cream, and Hwanyu Imperial Youth Cream) and four products from
the Cheonyuldan line made with rare Dendrobium candidum Wallich
ex Lindley, known for its vitality benefits. With this set, your skincare
routine will be complete and perfect!

Obtain the skin of a Korean empress with The history of Whoo.
Try them out at Whoo counters, Emporium Department Store and
Paragon Department Store.

vt lalldvened it auAussqsinuiugus limited edition wintiu
LLm'mwa?fauﬁumamﬁmm’%'uq lungu Hwanyu IUNANNWILLILATUYA
Tinnulitiaunanliingeeuendasandul Tudrazdu Hwanyu Signature
Ampoule, Hwanyu Imperial Youth Essence, Hwanyu Imperial Youth Eye
Cream W&z Hwanyu Imperial Youth Cream WAZIATUANALINARS U
ngu Cheonyuldan ﬁmmu@mﬂ'ﬁmn Dendrobium candidum Wallich
ex Lindley dafluiaiivilafiszan 1,000 waswilevmzauazganlldoe
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The history of Whoo @Beauty Hall MF Emporium Department Store, 1F Paragon Department Store

Special Offers for Scarlet Platinum M Card, Platinum M Card members and SCB M Legend Visa, SCB M Luxe Visa cardholder

Facial Massage and Treatment
Limited to 1 customer/treatment and 10
treatments/month/branch

The history of Whoo
Siam Paragon, The Mall Bangkapi

F1107

Advance reservation is required.

No WOILD CLASS
BEAUTY DESTINATION

* USMSUIANUILAL Treatment
YRAIVUANT 1 INWAND LAz 10 ANDT/AU/ADY

The history of Whoo

Siam Paragon, The Mall Bangkapi
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Terms & Conditions

MCard

1. Please call in advance to make reservations. 2. This promotion is valid from March 1, 2020 to December 31, 2020. 3 The company reserves the
r|ght to cancel or change terms and condmons without prior not|ce 1. ﬂimﬂmm‘umuLLm’Mﬁ"ﬂ\‘m’]ﬁ‘wﬂ“ﬁuim?ﬂ'ﬂuwnm\‘i 2. i‘wf_l.vmmmi‘imum\mm
Fui 1 HunAn 2563 04 31 §142NAN 2563 3. L\‘mu“l,mﬂuiﬂmwumw% WA ANUURA ﬂ@@muﬂmﬁmmﬂ@ﬂu‘lﬁmﬂimm'axuwﬂwmﬂumwm




Guerlain Goldenland
Terracotta Shine (2,670.-)
A powdered highlighter to add
an extra glow for your face.

lalavinnawmediteszi@en Noe
Tiluwhleawaithalsynie BasasgLinuns

Chanel Eclat Du Désert (2,350.-)
A shimmering gold highlighter on pink-
beige powder for a smooth presentation.

lalavisznienesuilon i@ iuaanauy
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Hourglass Ambient™ Lighting

Palette - Luminous Edit - Exclusive
for Sephora Only (2,650.-)

The Ambient™ Lighting palette offers
different finishes with six shades that cover
finishing powder, blush-on and bronzer.
WLARE Ambient™ Lighting 4 a;'u‘ﬁ'mu
HaTumnsng sndenanuindvaiag
wuaes uatesy, lalas

WisauseuIeT

GLAMOR

Dior Diorskin Nude Luminizer
No. Golden Glow (2,000.-)

A light highlighter that finishes your
face with an aura of glittery shimmer
that is perfect for all skin types.
1alavidernaniseunadnsaesiion

gnelnadilastsznie Fuwefitlatiau
AvLARINNNNTE LTI dmnsaldle
Aumninudin

Gl AVOROUS GOLE

This make-up focuses on emphasizing a sun-kissed glow.

Dolce & Gabbana Solar
Glow Ultra-Light Bronzing

Powder (2,450.-)

Tom Ford Soleil Neige Glow
Stick (Megéve) (2,800.-)

The Glow Stick highlights another
dimension of your face, making a healthy
natural blush easily obtainable.

Glow Stick
flukelalasilfluniingadneiiag
WATUATAANENELRANIGUNINADENS
Wusssued Temdre doaldudugns

¥ aaa
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Laura Mercier Paint With Light Golden

Face llluminator Trio (1,990.-)
This “blendable” highlighter

can create limitless shades
and an illuminating glow.

e e .
lalavimasnaunsalduan
wausinN i anaswAnFng
viseaz b dafigihilsyme

A bronzing powder with ultra-
smooth texture that creates a
natural glow for your skin.

usaumainIanes anguilaile
aziden uraun 19sldialnad
wastszneanaeegnafiassuaim

Bobbi Brown Luxe llluminating Powder
Golden Hour (2,200.-)

This illuminating powder
- puts an extra blush on your
cheeks in the sun.

NARSUTIRN LR Tael 1
RogulasdsenTny uavaing
LR WL luuThenuseaua
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YSL All Hours Foundation (2,500.-)

The high-quality foundation from the All
Hours line with five unique benefits. It
gives light coverage for a natural look,
controls oil and is waterproof.

&y a o X
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Estée Lauder Pure Color
Envy Matte Sculpting
Lipstick (Persuasive)
(1,400.-)

A matte lipstick with smooth
pigmentation and moisturizer.
Achieve perfect lips with one
swipe.

A ledsuiau nusnd Ande
idn MAsuAeaEetnade

Hourglass Confession Ultra-Slim High
Clinique Cheek Intensity Refillable Lipstick Set
Pop (Berry (Please request the price)

Pop) (1,000.-) Two-shade lipsticks with a nude and a bright
A light brush-on  color in the same set. The texture is smooth
that lasts a whole  and the lipstick is durable.

day, creatinganaturd  {lafingevandluwiaias Bivendtnuay
healthly blush on your o p2aslaluuiipinagevy  ieduiaTesaann
cheeks. S e
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ESTEE LAUDER

fsaEn

A

>
COLOREUL
SUMMER

Summer is here, and it's the season for colorful

makeup to brighten up your look.
dumefunudafildinanseaundndduanlaiazundas Nars Afterglow Eyeshadow

Winusagaresnnlingidndinaenggnia Palette (1,450.-)
A twelve-color eyeshadow palette with
matte, satin shimmer and metallic finishes.

wiassaewladansia 12 wadgaiou
Tuilauuns T1fu Tuwefviiusesu uay
WYIaaNLII91%

Shu Uemura Chromatics
Eyeshadow Palette (2,400.-)

A nine-color eyeshadow palette that can be
applied effortlessly.
wanFenualadaazyuanla dudatiauy
Indedne T8 9 e @ lunduifen

M.A.C Powder Blush
Dynastic Fantastic (Please
request the price)

Brush-on duo featuring two shades,
peach and red, for a natural look

o a aa
URTRDY 2 LRAR ANTANTNNLA

Aumgandu Alminnienisldany

Shiseido Essentialist Eye Palette . BT R
dSemneendng e

80 Fire Street Shadow (1,350.-)
A limited collection eyeshadow palette with -
four shades — Champagne Shimmer, Silver,

Clé de Peau Beauté Legend
Grey, and Deep Blue.

Color Collection Refined ~ Yo A ,
. nautladreamatuirEddumenuinaml
Luminizer (1,800.-)

= =l o = =
The classic red lipstick inspired by 34 Lﬂ@ziumumﬂlml,mmﬂm
roses. Light, durable, the texture  THB3 A0 Gmilzme
uazdunRuduanan

Bobbi Brown Crushed Oil-Infused

Gloss (Please request the price)
The oil-infused lip gloss provides ultimate
moisturization for your lips.

a =1 P a
Alaasdtiananaltiauasiasn NoUANN |
1 dl VY o = KX a A}
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blends on your lips with warmth.
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Product Available at Emporium,

Paragon Department store

Available at : Beauty Hall MF Emporium Department Store, MF Paragon Department Store
Clé de Peau Beauté 2F The Glass Quartier M.A.C, Nars, YSL Beauty @MCardShop mw
GF The Glass Quartier Sephora GF The Glass Quartier
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Clarins Golden Double Serum

- Limited Edition (50 ml. 4,900-)
The new serum features turmeric extract
and 20 other natural ingredients known
to help with anti-aging, skin elasticity
and bnghtness
Lsnim@mﬂuuumaumimmmnwu
muﬂuwqummwmmLm‘[iu
WATANIATAANNATEITNTNR 20 THA
AananTAlunisanideuiases
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Shiseido White Lucent llluminating
Micro-Spot Serum (30 ml. 4,800.-)
With help from white sand lily extract, this
serum will diminish dark spots and create
healthy, smooth skin.
wﬁmﬁmﬁﬁﬂﬁqmmﬂﬁmmmﬂﬁm
ANMLBIAGN qaA1emn a0
Geuiflenasihiane fasungures
FANTANASIINTF White Sand Lily
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Sisley Black Rose Precious

Face Oil (25 ml. 7,300.-)

This skincare product features

~black rose extract and

essential oils from Bulgarian

roses and magnolias, to
generate soft, youthful
and bright skin.

NARAUe 1NN AT
fanfifiaisaines
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GLAMOR

SK-Il Mickey Mouse Facial
Treatment (230 ml. 4,800.-)

See the power of pitera in this water essence
that is presented in Mickey Mouse packaging.

1 GLOVWING

SKIN

An effective skincare routine, in addition to a healthy
diet, can drastically improve your skin.
uanaInaMIsNsNunFesguaa el
a o o = @ @ o = dl 1 va
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Chanel Sublimage L’Essence
Lumiére (Please request the price)
Essence water with Anthyllis, vanilla
planifolia, glycerin to help generate
moisture and shea butter to smoothen
your skin.

adudRNaNI67R87INTR Anthyllis

ugnuinLN AR AR Vanilla Planifolia
Ao o = N A

wananiganlusanameaundos
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Available at: Beauty Hall MF Emporium Department Store, MF Paragon Department Store, YSL Beauty GF The Glass Quartier
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H v el the L-Roller massager, to
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18 . _ ., stimulate a youthful skin for 2
mawzzwfajwiwm the next morning.
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Guerlain Orchidée
Impériale Night Ritual
(30 ml. 22,900.-)

The nighttime skincare product
with serum to be applied by

HARSTUITUARIBIHAAUN
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Sleeping Serum WAZLATRie
v
w2 L-Roller daailuyaas
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L'Occitane Immortelle

Divine Youth Face Oil

(30 ml. 4,950.-)

The concentrated aromatic oil
| from immortelle boasts anti-

aging benefits and stimulates

a glow on your skin.
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THREE Balancing SQ Oil R
(30 ml. 4,500.-)

Generates a youthful, smooth
and tight skin with the benefits THREE
of aromatic essential oils.
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Sulwhasoo Bloomstay Vitalizing Eye Cream

(20 ml. 2,800.9) © eye cream diminishes

flaws and dark spots, and
create healthy skin.
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Lancome Absolue Soft Cream (30 ml. 6,000.-)
This soft-textured cream gently soothes dry skin
and eliminate blotchiness. Rose essential oil and
rose extract help to boost skin elasticity.
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Jurlique Nutri-Define Supreme
Rejuvenating Serum (Please

request the price)

This anti-aging serum generates
a youthful glow using Biosome6
technology, and high-performance
natural extracts like spilanthes that
targets deep fa0|a| lines.

Elizabeth Arden Retinol
Ceramide Capsules Line
Erasing Night Serum

(60 Capsules 4,500.-)

See the impact on your skin
with this night serum that
visibly improves uneven skin
tones anq tithens pores.
HARATeALA LT L 1
1Waq dFudaaldnszanala

YSL Pure Shots Light Up

Serum (30 ml. 3,300.-)

The light milky serum with micro-
pearls specifically targets uneven
skin tones. Brighten your skin,
diminish your dark spots and
protect your skin from pollution.
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Free! Make a Wish candle
Get a free 3 oz. candle on your birthday.
(limited to 30 customers/card/month)

5UN3! 19iaw Make a Wish
1 3 aeud Tudunauesnn
(8i; 30 MwaTns/Few)

Atelier De Prestige
GF The EmQuartier Tel. 098 489 2179

Signature Facial Treatment
From Re-Nutriv value 5,000 Baht
Limited to 1 customer/treatment and
20 treatments/branch/month

15MsUsuULRR

Signature Facial Treatment

]7N Re-Nutriv mm 5,000 L%

A99UAD 1 vnu/a‘vnﬁ Wwa 20 Avid/ana /e

Estée Lauder

The Emporium, Siam Paragon

The Mall Thapra, Bangkae, Bangkapi, Korat, Bluport
Reservation is required at least 3 days in advance.

Terms & Conditions
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Giorgio Armani Crema Nera Reviving waTulad Biosome6 &IUNANAIN

Volcanic Mask (50 ml. 8,500.-)

This concentrated face mask is made with
natural ingredients that will detox your skin
that was affected by pollution and weather,
and renew your natural glow.
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Product Available at Emporium,

Paragon Department store

Exclusive Workshop
Limited to 1 session/month/customer
(No more than 8 customers per session)

Exclusive Workshop
Anfinieuaz 1 Ay
(AFeazlaiifiu 8 vinw)

Clé De Peau Beauté

2F The Helix, The EmQuartier
Advance reservation is required.
Please call 02 258 6011

Facial Treatment Voucher

value 4,500 Baht

When purchasing La Mer products

over 7,000 Baht. Limited to 1 customer/treatment
and 20 treatments/branch/month

(Only for Scarlet Platinum M Card

and Platinum M Card Members)

§U Facial Treatment Voucher
gam 4,500 U
FlefrAnsinstLa Mer Asu 7,000 LN T0ANAYE |
1 ¥iwAra uaz 20 Avis/anz /e
(nWzanTntifs Scarlet Platinum M Card
waz Platinum M Card)

La Mer
The Emporium, Siam Paragon, The Mall Bangkapi
Advance reservation is required.

1. Please call in advance to make reservations. 2. This promotion is valid from March 1, 2020 to December 31, 2020. 3. The company reserves the right to cancel or change terms and conditions without prior notice.
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Gucci Bloom Ambrosia

Di Fiori (100 ml. 7,000.-)

Gucci has brought jasmine, tuberose
and honeysuckle together and
mixed them with oris blossoms
and Damascena rose to create
the perfect scent.

Gucci Mfhnanuzanm pendeunau
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Narciso Rodriguez For Her
Fleur Musc Eau De Toilette
Florale (100 ml. 4,600.-)
Anintimate fragrance thatbecomes
very personal, with a base note of
musk that turns irresistible with
tender rose, pink peppercorn and
sparkhng bergamot.
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Prada Candy Sugar Pop

(80 ml. 5,500.-)
Inspired by pop art, this lively

GLAMOR

Jean-Paul Gaultier Classique
Pin-Up (Please request the price)
Amber and vanilla, combined with
chili ginger, create a fresh new
scent in a signature bottle by
Jean-Paul Gaultier.

NALIAILANLLATLAZINTART WA
futaa aswes nafluasunas

U84 Jean Peal Gaultier
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scent is a combination of bergamot,
vanilla, greener mahonia, lime and apple.

wretiuanalannannddusesaunitdal
Pop Art fhgidaunanaes Bergamote, Vanilla,
Greener Mahonial, Lime wazuathila
IinAuan AT

SUMM=
BREATH

Breezes and sunlight represent summer

with a carefree, irresistible charm.
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Dolce & Gabbana Dolce Shine
(75 ml. 5,000.-)

This fruity-floral fragrance has the fresh
scents of juicy mango and jasmine,
balanced with blonde wood.
ﬁﬁﬂﬂmﬁuﬂﬁ;mﬁﬂ@ﬂ%ﬁﬂﬁwm’]mm
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Jo Malone London Wisteria &

(30 ml. 2,950.-)

| heliotrope.

Audminazyunaiuunile

Lavender Cologne Limited Edition

The smell of English lavender is mixed with
the sweetness of wisteria and smooth

naunenazyuarinzesnanalaunesiy
fange gnausnBadesdniunauventes
ABNIETFLLAWMINY WAz heliotrope Al

Flower By KENZO

(100 ml. 4,400.-)

This iconic floral fragrance
has made a return in updated
packaging. The sensual scent '
combines Bulgarian rose, pink
pepper, blackcurrant and white
musk.
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Carolina Herrera 212 VIP Red

(Please request the price)

A collaboration between Carolina Herrera and
RED sees the launch of two new fragrances,
Spicy Floral for women, and Spicy Fougeére
for men.

¥iwex Carolina Herrera ld3auiladiu RED
mﬂﬂiwmﬂmwmm‘bmmﬁ 1mmmmﬁﬂmuﬂu
i‘u Limited °ﬂum 2 ﬂ@u u’]u’ammum\mﬂu
Spicy Floral LL@meﬂN;ﬂ’mﬂ@u Spicy Fougere

Anna Sui Sky
(Please request

the price)
This floral, yet fruity
fragrance has a light
touch with its notes of
bergamot, pink peppercom,
I||y, rose and Iotus flower.

u’]MﬂNLLmﬂ@u Floral Fruity
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My, iy

WALNAUVANILNELNY Ao
ANUNANTRULANDEN, WA
whitlesredi, aanand, aan
nMaL kazAani



Gabrielle Chanel Essence

(Please request the price)
Thisfresh, floral fragrance is a combination
of four white flowers unique to Chanel.

naunanldPinldduigadaslsenng
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Atkinsons Rose in
Wonderland @Atelier de Prestige

(100 ml. 6,240.-)
A warm rose fragrance that exudes

4 1iip swfuenaneniues Chanel delicate, gentle notes.
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Miss Dior Rose N'Roses

(50 ml. 3,650.-)

The perfect balance between floral
and citrus, this light scent exudes
youthful energy.

N unauAenlLauandn iy

K

Diptyque Eau Capitale

(Please request the price)
This fragrance represents joy
and relaxation, with a fruity-floral
scent with a twist of spice.

. i | dvesildduaurianauaunauy andy  nauandnsalfateas wentna
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! Ty, A\ - __ YSL LIBRE (90 ml. 6,600.-)
m— e [ : ] This distinctive floral fragrance has a
R — - 3= ¥ touch of sexy in it with Diva lavender

from France and orange blossom
from Morocco.
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Tom Ford Beauty Rose Prick

(50 ml. 12,000.-)

Straight from Tom Ford’s garden, this
wild rose bouquet features three kinds
of rose -- Rose de Mai, Turkish Rose
and Bulgarian Rose. The luxurious scent
boasts a unique warmth.
MNAUNIALUEY TOM FORD BEAUTY
axviaudetananldinfiansuifivussens

Toawsusnenuatuanmta 1Aun Rose de

Chloé L’eau (Please request
the price)

This fun fragrance for free-spirited
women has the scents of Damascena
rose, magnolia, jasmine and oak
MOoSS.
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Maison Francis Kurkdjian L’eau A

la Rose @Atelier de Prestige
TOM FORD

ROSE

(Please request the price)

This floral-fruity scent is the product of
Damascena rose from Bulgaria, peony,
Iyghee and musk. .

NAULLL Floral Fruity NAUMANMITUAR MA
foadiundueas Damascena Rose ann

PRICK

Mai, Turkish rose i@ Bulgarian rose N8l
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Product Available at Emporium,

Paragon Department store

€ @McardShop ﬂmmﬂ

Available at : Beauty Hall MF Emporium Department Store, MF Paragon Department Store
Atelier de Prestige, Diptyque, YSL Beauty GF The Glass Quartier
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Photographer Aekarat Ubonsri Asst. Photographer Amnaj %Tmslé, .
w -

Jeerasak Kaysee Stylist Arthit Chuenkamolpan .,
R

Asst. Stylist Benjawan Piantumdee Makeup Suteem
Hair Chatchaphiaitha Sukr Model Julia @Top Mod‘! »
Special Thanks Escape Bangkok
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SPLASHING
AWAY

It's summertime! It’s time to plan an escape
from the city and hang out by the beach.
Let’s take a look at this season’s must-have
beachwear from the best brands.
dhggniadumesils wilueuana waraau
An3uuniduileanainiilecfieniiaan
TWneieufinzia AailefiannlaldAeussan
mmmmwmmLLWﬂ‘LdiLﬂﬂﬂLﬂuLwauﬂ%
mmwmLafaﬂLLmummeimmmmmmﬂ
ﬁrjmmfg:uu Checklist 283AmuABLTLAY!

GUY LAROCHE SWIM

No matter how many seasons pass by,
mesmerizing animal and floral prints are
always “in”. Guy Laroche Swim takes the
vintage route this summer with printed mesh
that have exquisite and durable detailing.

G . A ¥

"l,mw:mu”lﬂnmuMuﬂummmm;m'mm
a W v 2 eo e ol
Naladldnearaniwidndiuazarananlidn
AVTATNAVINANEIAT GRVIN Guy Laroche Swim
IinuasTILgN Mesh Aumansnauazinauans
o miThAumatin wianunsnizesRman19siniu

sS4, o o | P o
‘Vmﬂ')"]@qﬂfyll’mLL@zm’Jﬂﬂi"]\?ﬂ'ﬂNV}uV}qulﬁ

Augadnesin

BF Emporium Department Store,
3F Paragon Department Store

BSC STREAMLINE

The Spring/Summer 2020 collection from
BSC Streamline offers athletic swimwear with
sexy futuristic designs, inspired by the reflection
of light on water.

dwiudweaulwuiilaiesnld
mmdwﬁmim’mm Ll,m'ﬂjﬂumw "
mmw RN mw\lmu mm Lsﬁﬂ“ﬁL‘Ll’W
LL@yﬂLﬂF;I"J LLummmm'auT@mmum
ﬂ'rml,@muSpnng/SummerZOZO {
fpaen BSC Streamine 7il4
westiumnalaainnisnizany
°]Jﬂ\‘1LL'&\‘1LL@zﬂ’]iﬂZﬁﬂuLmeﬂ\iﬁ’]

3F Paragon
Department Store
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SABINA SWIM'20

A household name for all ladies, Sabina has
launched its Spring/Summer 2020 beachwear
collection and is giving you one-piece and two-piece
items to select from. All their clothes are made with
microfiber giving UV protection. Boost your
confidence by adding sponge pads to
the cups.

iBal#30 Sabina tHunilalunusus
TATENNTIANT] FRIAUAENUDENIA
AaALAATU Spring/Summer 2020 &
?/ o = v A %
mquwmmzuwﬂmmnms NIDN
NAUANHANNEENT Y91 TatL(Ten
o o o
PeanuUuNIaai1eAmsiilald
Fuansutuiues unFaunaamis
N34 WNA sl Awidn Awlviny
fildane BnuispanuiiAsaen
: & o v . .
TUABNINIANNHT Micro Fiber
wirage wagldein UV Protection {7
dmiudulugnsine .

BF Emporium
Department Store,
3F Paragon Department Store



SUPERINC

Calling all sexy ladies who want to stand
out this summer! The Superinc Tethys Bikini
from Superinc is a sporty two-piece with a
printed rose pattern and alluring crossed
straps in the back.

mmuiuuﬁwnmwﬁu‘mLmz@mﬂ@
antlnnwsiv ﬁ;m"mﬁﬁ‘?{mm:@mﬁﬁmﬂﬂlﬁg’u
‘Superinc Tethys Bikini’ ﬂJ‘ﬂdLLmuﬁSuperinc 17'1‘34’1
Tuginssyauuualesauazi ladaranannuany
wuunan Tnafundsiifmaaneleddmadumi

BF Emporium Department Store
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CORALIST

The Spring/Summer 2020 collection from

Coralist represents its stance of “strong women,
femininity is not weak” and was further inspired
by the power of creation and the delicate
balance between nature and humans. Beautiful,
simple silhouettes with attention to detailing
make these items perfect for active ladies
who love to travel.

AoALAATL Spring/Summer 2020 #&116ia
mm%ﬁ\imiﬁmdmﬁﬁ’lw,l,w Coralist ‘uiel
s daulenualaisauie melsianiuaala
AN ‘Power of Creation’ IHENNATUNNIEA3N

FosinANSulan1y Silhouette AFeILNNe
wriNAmazeee g muuuLatiias Active
U 1 dl v F% % o NI
guaslualunisviesiian HrammFasud wuium
WIIINBU AN NIRRT T 3

3F Paragon Department Store

BEFINUATNINTUTDIBTINTNR LAz [iuel
1Faeineaasin InsnususliannazasanuerLls

The story of Koh Phangan, and the charm of
daylight and moon night, were the inspirations
for the Spring/Summer 2020 collection from
Purli. Every item, from long-sleeve tees to
shorts, boast UPF50 protection to keep your
skin safe from the sun.

3a9s19m01unalnanaziday e
NN JuRdie Daylight waz Moon
Night lananaunduddudnaeauususd Purli
dviunaalanty Spring/Summer 2020
TvannvanelleialHiAent 017 @ouay
210 Maneandu e nTlnfy

AENNLUAILAA

Tuananyiiy
A = @l a A :
Wseary e wazANNAEARYNTY
HArtlesiuuauangaila UPF50 13

= I o o a a
Wiewhiuuns 99% fuaeiiimen

BF Emporium Department Store,
3F Paragon Department Store

ARENA

We are certain that all sporty women
have something by Arena at the top of
their wishlist. Typically known for top-notch
function and materials, the latest collection

differs with the addition of some sexy

ELLE SWIMWEAR

ELLE Swimwear is another household name.

detailing.

d ww R 4.

@alfdnannalesnnsaianananvasin
lts Garden Party Collection features floral prints | AiManetnAasdigndneiives Arena g
A1ULUGALEY Checklist INTIZUARTTU
mmmm@miﬂmmwmmhu Jan) naz
HardulFadnafiuden A wiunoaiaadu
m@mumﬂwummam']wnﬂmsmvl,ﬂ Ta9

TU°) wone] UANENAIAIIN

and vintage styling such as high-waisted bikinis
to create a romantic, fun and charming vibe.
@nwummumfﬂmwmwmqq mmﬂumﬂﬂum
e EI_I_ESW|mwearmlwmuumlumuvnﬂ ‘Garden
Party’ 611\1m:Nmnummmﬂﬁumuuﬁ;m’mmwLuu
panlduruinssa wondeaanunsnanudu

a ' | aaa 2 o g
Juma et TATeage Befivinlianes guatu
TUNUFN $1i39 waziiasih

BF Emporium Department Store,

D ,

3F Paragon Department Store

3F Paragon Department Store

dolaury nAnsnu d4Ws

lawrAURRTSETUGWIShIUrETaS

Product Available at Emporium,

Paragon Department store
s AL ()

@ @MCardShop mﬁm

101



Shoes Roger Vivier*
GF The Emporium

H

Tumbler Design Letter*
@Another Story
4F The Helix Quartier

\ A& /

i 7 N / Bag Loewe*

i MF The Emporium,
— Sunglasses Bottega Veneta* MF Siam Paragon

GF The Emporium, MF Siam Paragon S

Sunglasses Gucci 25,390.-
MF The Emporium,
MF Siam Paragon

nutri
plenish.

I-n.-ln canditiore:

Swimsuit Tory Burch*
MF The Glass Quartier,
MF Paragon Department Store

Top H&M 799.-

Hair Spray 1F The Glass Quartier, Dress Jim Thompson*
Aveda1,500.- 1F Siam Paragon MF Siam Paragon
M UST HAVE
Rubber Slippers Havaianas 1,590.-
This checklist should be noted on all of your mobile phones! @Shoes & Bags Salon
flA Checklist wmfr] ‘vmﬂumﬂmmiwmsnmumn@muumﬂI 1F Emporium Department Store,

Earrings Celine 25,500.-

-, — MF The Helix Quartier,
5 : MF Siam Paragon

3F Paragon Department Store, 1F Siam Paragon
‘ i Earphones B&O 14,500.- .
’ 3F The Helix Quartier .

Scarf H&M*
1F The Glass Quartier,
1F Siam Paragon

@ e, Swimsuit COS*

h S Wy MF The Waterfall Quartier,
A ¥ 1F Paragon Department Store

Shorts Diesel*
MF The Waterfall Quartier

Sandals Camper*
@Shoes & Bags Salon

1F Emporium Department Store, Available at: The Emporium, The EmQuartier, Siam Paragon

Swimsuit Vickteerut 5,200.-
1F Emporium Department Store,

MF Paragon Department Store 102 1F Paragon Department Store



Hat Stella McCartney* MF The Glass Quartier

Top Kloset* @Ladies' Boutique
1F Emporium Department Store,
1F Paragon Department Store

Sunglesses Alexander McQueen 21,700.-
@Accessories Bazaar
MF Paragon Department Store

Speaker MOB* @Another Story /'
4F The Helix Quartier

hort *
Bag MCM* GF The Helix Quartier, MF Siam Paragon Shorts COS

MF The Waterfall rti
Clinique 1,650.- @Beauty Hall 1F Para eon gee :rtn?::t ; Z‘)re
MF Emporium Department Store, 9 P
MF Paragon Department Store /

Sunscreen

Food Carrier Design Letter* /
@Another Story 4F The Helix Quartier

Hat Tory Burch*
MF The Glass Quartier,
MF Paragon Department Store

Swimsuit H&M* &m%m’% Bag Massimo Dutti 7,950.-
1F The‘GIass Quartier, Bikini Tory Burch* 1F The Helix Quartier, 1F Siam Paragon
1F Siam Paragon MF The Glass Quartier,
MF Paragon Department Store
g p w‘,,
R
~F:’* ‘
7

Bottle Opener
Doiy Houston* @Another Story
4F The Helix Quartier

Lingerie Wacoal* @Lingerie Salon
BF Emporium Department Store,
Sunscreen Shiseido* @Beauty Hall 3F Paragon Department Store
MF Emporium Department Store,
MF Paragon Department Store

Scarf Jim Thompson 2,100.-
MF Siam Paragon

goldauiy nAnsnul dJIwWs

Bluetooth Speaker raw:EuAMRDTIHUNeTudwisnidurialas
Sandals Diesel* Product Available at Emporium,
B&O* Paragon Department store
3F The Helix Quartier MF The Waterfall Quartier

t3 @McardShop Gmﬁ
*FOR MORE INFORMATION CONTACT SHOP
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DESIRE

[ / Yohji Yamamoto

N A Attic and Barn @A ies B
@Another Story 5,490.- coessories Bazaar
. : 19,500.-

Chanel
38,500.-

[TALIAN
GETAWAY

Veja @Sports Mall,
@Another Story 5,570.-

Chloé 21,600.- Loewe

24,500.-

Bottega

Veneta*

Any Di
@Accessories Bazaar
4,650.-

Tory Bruch*

LA

kate spade new york Roger Vivier O
11,500.- 32,000.-

Proenza Schouler*
Available at: The Emporium, The EmQuartier, Siam Paragon

Accessories Bazaar 1F The EmQuartier, MF Paragon Department Store Another Story 4F The Helix Quartier Bottega Veneta, Fendi
GF The Emporium, MF Siam Paragon Cartier, Loewe MF The Emporium, MF Siam Paragon Chanel, Saint Laurent MF The Helix Quartier,
MF Siam Paragon Chloé MF The Emporium Emilio Pucci, Roger Vivier GF The Emporium H&M 1F The Glass Quartier, 1F Siam Paragon

Kate Spade, Tory Bruch MF The Glass Quartier, MF Paragon Department Store Ladies’ Boutique 1F Emporium Department Store,
1F Paragon Department Store Miu Miu MF Siam Paragon Proenza Schouler MF The Glass Quartier Sports Mall Zone #SNEAKEROFFICE
2F Paragon Department Store

*FOR MORE INFORMATION CONTACT SHOP
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DESIRE
Roger Vivier* .. y ‘\* \&, )

Prada
. 91,000.-

';:a.
N &
ol

B

' e
M E REEERRD

e

=

Les Nereides Paris
@Accessories Bazaar 8,990.-

Swarovski @Accessories Bazaar
3,990.-

< - BOTANICAL £
e SUMMER

Chanel

14,500.-
Van Cleef & Arpels

595,000.-

Attic and Barn
@Another Story 7,990.-

27,000.-

Kloset* @Ladies' Boutique

Der Mond*

Loewe*

‘

4
5
Q Stella McCartney* Mikimoto*

o o

i

T

kate spade new york*

Available at: The Emporium, The EmQuartier, Siam Paragon

Accessories Bazaar 1F Emporium Department Store, MF Paragon Department Store
Another Story 4F The Helix Quartier Balenciaga, Dolce & Gabbana MF The Glass Tory Burch*
Quartier, MF Siam Paragon Chanel, Prada MF The Helix Quartier, MF Siam Paragon

Der Mond 1F Siam Paragon Fendi GF The Emporium, MF Siam Paragon

Kate Spade, Tory Burch MF The Glass Quartier, MF Paragon Department Store
Ladies’ Boutique 1F Emporium Department Store, 1F Paragon Department Store
Loewe MF The Emporium, MF Siam Paragon Mikimoto MF Siam Paragon
Roger Vivier GF The Emporium Stella McCartney MF The Glass Quartier
Van Cleef & Arpels GF The Emporium

*FOR MORE INFORMATION CONTACT SHOP

soaUaury nAnsnuI dJWS
W :AUAMATSHUneTudwisniburialas
Product Available at Emporium,

Paragon Department store

£ @McardShop ﬂmm’
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DESIRE

Vickteerut*
@Ladies’ Boutique

Stella
McCartney*

Tory Burch*

Yohji Yamamoto
@Accessories Bazaar 19,500.-

THE CLASSY SIDE

kpny @Exclusive
ﬁ—’?\
(@
\‘*h.__,

Tory Burch*

Michael Kors 14,090.-

Chanel*

Massimo Dutti*

Tiffany & Co.*

=
/_‘ o
%

‘:‘_‘%

3.1 Philip Lim |
24,900.- |

ROGER VIVIER

Roger Viver 24,000.-

Furla @Shoes & Bags Salon
19,900.-

Roger Vivier*

Bottega Veneta*

Available at: The Emporium, The EmQuartier, Siam Paragon
3.1 Philip Lim MF The Glass Quartier, MF Siam Paragon Accessories Bazaar
1F The EmQuartier, MF Paragon Department Store Bottega Veneta,
Fendi GF The Emporium, MF Siam Paragon Chanel MF The Helix Quartier,

MF Siam Paragon Exclusive, Shoes & Bags Salon MF Paragon Department Store kate spade new york*
Furla 1F Emporium Department Store, MF Paragon Department Store,
1F Siam Paragon Ladies’ Boutique 1F Emporium Department Store, Flipflop 4,790.-
1F Paragon Department Store Loewe MF The Emporium, MF Siam Paragon @Shoes & Bags Salon

Massimo Dutti 1F The Helix Quartier, 1F Siam Paragon Kate Spade, Tory Burch
MF The Glass Quartier, MF Paragon Department Store MCM GF The Helix Quartier,
MF Siam Paragon Michael Kors GF The Helix Quartier, MF Paragon Department Store
Roger Vivier, Tiffany & Co. GF The Emporium Stella McCartney MF The Glass Quartier

saUaury nAnsnul dJWS
raw:AUAMADHUNeTudwasnidurialas
Product Available at Emporium,

Paragon Department store

£ @McardShop Gm®
*FOR MORE INFORMATION CONTACT SHOP
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Just Simply Chat & Checkout.

By

asndaldunila

ANUIN1J Facebook HSO
LINE @MCardShop
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What you looking for?
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Chat & Shap.
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Checkout & Chill.




Tory Burch* Chanel*

Bottega Veneta*

Roav “Rita”*
@Accessories Bazaar /\

Hermeés*
@Beauty Hall

Bottega Veneta*

Attic and Barn
@Another Story
6,690.-

Roger Vivier*

Salvatore
Ferragamo* Zara 3,490.-

Breguet*
@Pendulum

Jung Saem Mool
@Beauty Hall 1,800.-

Bottega Veneta*

R
2 v -
~ Sportmax*

Available at: The Emporium, The EmQuartier, Siam Paragon .
Accessories Bazaar 1F The EmQuartier, MF Paragon Department Store - A
Another Story 4F The Helix Quartier Beauty Hall MF Paragon Department Store Kloset*
Bottega Veneta, Fendi GF The Emporium, MF Siam Paragon
Chanel MF The Helix Quartier, MF Siam Paragon Ladies’ Boutique 1F Emporium
Department Store, 1F Paragon Department Store Loewe MF The Emporium,
MF Siam Paragon MCM, Prada GF The Helix Quartier, MF Siam Paragon
0&B 1F The Emporium, MF Paragon Department Store Pendulum MF Siam Paragon

@Ladies’ Boutique

PS Paul Smith MF The Waterfall Quartier Roger Viver GF The Emporium < :3 z‘s'adau:lu nANsNUI dJWS
Salvatore Ferragamo MF Siam Paragon Sportmax 1F Siam Paragon WY g‘r‘:‘)’;ﬁ‘R\?;;;T:;?ng‘g’;iz'r:“”amé
Tory Burch MF The Glass Quartier, MF Paragon Department Store N o Paragon Department store

Zara 1F The Glass Quartier, 1F Siam Paragon mm
*FOR MORE INFORMATION CONTACT SHOP @ McardShop




top-to-toe™ bath
for hair and body
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WORLD’S
MOST

BEAUTIFUL

BEACHES

Forget about white sand beaches and be
amazed! These beaches are known for their
pink, green or even black sand, some made
entirely of glass or finely crushed shells.
Check them out and your Instagram will win
the Summer.
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ESCAPE

BLACK
SAND
BEACH

REYNISFJARA, ICELAND

The black sand beach of Iceland is popular
with pop culture enthusiasts. This familiar beach
is famous for its appearance on Noah and Game
of Thrones. A panoramic sweep will also take in
Reynisdrangar, a peculiar rock formation in the
ocean. Along the shoreline, visitors can explore
Halsanefshellir Cave and the Gardar Cliff, and other
natural rock formations. Visitors are not allowed to
dip their toes in the sea, but having this striking
scene as in your selfie is already pretty captivating.

wansasusidlefuaus Afnsendafiaedy
AN189NNEUAT Noah Lazd@sd Game of Thrones
Lauﬁmﬂqmmmﬁmm\iﬁuﬂnmn%ﬁwmﬂL‘ﬁwmu
ARnatin Lm@mmﬂ@ﬂiﬂummmmu Reynlsdrangar
meuiﬂm\iﬂi"umﬁmmﬂmmuﬂmqm daunn
Halsanefshellir wazvtinuniiy Gardar Cliff iwmﬂé'lq
fefluuaiufisrsumnifeassdliiignssndnauriandn
Fustausuly edndlsfinunzialouilaiguisoas
ninld wiideddnuAld e nudamaitfuautiiu
fauniinuan

GLASS BEACH

CALIFORNIA,
THE UNITED STATES

Who would ever think that a former landfill would become a beach
filled with tiny grains of colored glass? This dazzling photo opportunity
is perfect for a stroll. It is located inside MacKerricher State Park, Fort
Bragg, known for its nature tourism of ocean coasts and forests. Visitors
can enjoy whale- and seal-watching. In addition to the alluring nature
preserves, about 30 miles away lies Anderson Valley, home the Californian
winemakers with many vmeyards to drop by at.

Im‘mmmwmmmemmmmmﬂLmquavmmLumﬂﬂﬂnﬂu LULEUNS
ﬂqmumu@mmiammm 1 fﬂ"ﬂmmmwL'ﬂumwmmmmmmuiﬂmﬂﬂmm
ufialanannd Walenaldluiiusudeglass (Lmegmumuwmmmq
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PINK SANDS
BEACH

HARBOUR ISLAND,
BAHAMAS

This romantic pink beach is made of the
empty shells of single-cell foraminifera that
live under the sea. It is one of the highlights
of West Harbour Island in the Bahamas. The
all-year-round chilly temperature guarantees
a sunburn-free vacation as well as light waves
that create a relaxing environment, and safe for
a swim. The beach itself is only 100 feet long,
and The Dunmore is the only accommodation
in the prime location. The luxury resort, built
in Colonial style, lies just steps away from the
pink beach, where private boats are offered to
resort guests.

mmwmﬁﬁmummmmu‘imuuﬁﬂﬁLﬁmm
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SHELL BEACH

SHARK BAY, AUSTRALIA

Shell Beach consists of, yes you've guessed it, shells. The 70-kilometer U-shape beach within
Shark Bay World Heritage Area is located near the coast of Western Australia. The crystal-clear
water, with its high salinity just like at the Dead Sea in Jordan, will help you stay afloat. Getting here
is easy. Simply fly in from Perth to Denham, and enjoy numerous water activities.

Shell Beach MevnafifiuAudenvesanaladidnas Auftuiinensiands 70 Alawmslugaulane
qnaaaldagagsia U nnelu Shark Bay World Heritage Area ﬁuﬁw%ﬂﬁﬁm\iﬁﬁmqﬁ%mﬂfﬁé"m
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I'm all ready
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ESCAPE

GREEN SAND BEACH

PAPAKOLEA, HAWAII, THE UNITED STATES

With a nickname like the “Emerald Beach”, this green sand beach is
sure to be eye-catching. The stunning green crystallized sand came from
the mineral olivine that formed during an eruption 49,000 years ago.
Visitors must make an extra effort to visit this destination. Papakdlea
Beach is located in the far south of Hawaii's main island and, once there,
a 2.5-mile hike from the parking lot is required to reach it. The best time
to visit is during the low tide, to be able to experience the green sand
beach in all its glory.

o a , a P " o oA o= o
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3L ACK SAND BEACH

PUNALU'U, HAWAII, THE UNITED STATES

On the Eastern side of the Island of Hawaii, you can witness a black
sand beach that was formed by lava. In addition to being a top tourist
attraction, Punalu’u Beach is home to the endangered Hawksbill Turtle,
occasionally sunbathe on the beach, greeting scuba-divers and hikers.
This popular tourist destination boasts a range of high-end resorts for
guests including the Four Seasons Resort Hualalai at Historic Ka’upulehu,
where all the suites are decorated in traditional Hawaiian style. It also
features a golf course designed by world champion Jack Niklaus.

imenjaanedulilE g udvnansediden uwinedednunydueendd
mansesiRaananduleladiog wenaniuumavieaiieasendn
1179 Punalu’u ﬁmfluﬁfag'mmwhmau Hawksbill lnantuauaLLaszume
WnveafigniiviegainnistuanvidestiAusulznfeliinealen
nsviesfienuniylugiaienlidnnsuaiu vdiseimladudliden
Wnwnuanune Tnelanne Four Seasons Resort Hualalai at Historic
Ka'upulehu innifassinanussluglndiuilassnnn uacdauunedviie
uwin Haaed unneanszAulanidufasnuuy

0 Get updates on the latest situations on the COVID-19 pandemic at www.iatatravelcentre.com
fnandnaansanunisallafaladn-19 Minasfesiunisviesianainsialantén www.iatatravelcentre.com
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SAVOR

INDULGE IN SENSATIONS OF EM-SPRING

CONTRIBUTOR

PIYADA
PUNNAKITTIKASEM

Greetings, readers! This is Piyada
Punnakitikasem, or Pam, reporting on
four new dining establishments at
The EmQuartier. Let’s take a look at
their mouth-watering menus.

atapay uilu-Tozan osffine

Fullgan1iew] 103u 4 Fuludlu

A iBuAtadias usaziuasiinyarls
rFudsenuiuting munngiuueas
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VICTORIA BY COCOTTE

This modern brasserie offers an all-day
dining menu, and is located on GF near Gourmet
Market.

Mushroom Pancakes is made of pancake
layers with cheese, mushrooms and Paris ham,
topped with a poached egg and gravy.

The signature dish, rotisserie Whole Farmer
Chicken, is made with organic chicken and served
with a side of potato and chicken gravy. It can be
ordered in a half or whole portion.

Coquillette Jambon Truffle is a French-
influenced pasta with diced Paris ham, mushrooms
and cheese, then topped with freshly-sliced truffles
from Italy.

Finish your meal with French Toast for dessert.
Freshly-baked brioche is covered in strawberries
and vanilla ice cream, then drizzled over with

butterscotch sauce.

511871134 LM Modern Brasserie L3580 A

Tﬂimmﬂ NLNﬂﬁL@@ﬂﬁ@ﬂﬂMMﬂ Furlsznulél
m@ﬂmmqu Liummuu “Mushroom Pancakes”
LqumnuuwuLim‘numumﬁ‘m Win waziies
y; d‘ v v v | ng

LEN $IAUINTITALTNUY Tﬂzmﬂlmmmﬂm
[iiﬂﬁ’mmESignature “Whole Farmer Chicken”
: ) .o C e A A X o
riviyu Rotisserie @vldlrinasunfiangniaasle

a

Aulaat1esssTng @ WnFansiulSsneunasu

fagvihanndal fu Chicken Gravy el
Snea anansnEendsl AL LLAEILAYIENFD
douynnasnzau ety “Coquillette Jambon
Truffle” WmmzﬂmdmLﬂmmwnﬂﬁmmmﬂj i
ﬂwmmﬂumimmwmm Win Ta Laziumnm
manadianiniiaanandmna alaslsauii
Uavinafoeiuyaedninu “French Toast”
fildaunils Brioche siiasanlual ﬂqummm
Hruprnfauaunsauuenynlu @SWuaiy
ansediueianuazloAnananiant Hnmay
asatifn Butterscotch Sauce Tdnmuiuntined
snanaesiul A7iu G In&U Gourmet Market Az

Exclusive offer for M Card members dine
in up to 1,000 Baht get a free dessert (imited
to one members/receipt/day). Redeem this
offer on the M Card Application between March
15 - June 30, 2020. Limited to 10 members/

day/all campaign.
AnsRiAmdmTuaunInTaz M Card (e
Anlsznnustmnsasu 1,000 uwilAuiada
AT 1 # (&iidnd 1 vimwly
1eda/41) Taaunsanafudnarae M Card
Application fausi$uil 15 Thinea - 30 Aquien
o o ‘
2563 S1MAANTLUNITUANLNYIUNNIIY
‘ [ A
10 aNSAWRsEATIEINNG

Victoria by Cocotte
GF The Waterfall Quartier




FOO FLAVOR

This new Asian fusion restaurant has a
unique menu inspired by multiple cultures.
Luang Prabang Salad tosses rare local
vegetables, egg and chicken with a sweet-and-
sour dressing. Salted Egg Crispy Corn is an
on-trend snack of corn kernels seasoned with
salted egg flavorings that is hard to stop nibbling
on once you start.

The signature dish is an Asian fusion hot pot
named Foo Flavor Kimchi Mala Pork Noodle
Soup. It's served boiling hot with Korean instant
noodles, ribs, mushroom and kimchi in a thick
Mala broth. River Prawn Tomyum with Rice
Noodles is uniquely aromatic with prawn and
spices.

Ease the spiciness of the food with Foo
Flavor Sunrise. This special drink combines the
sweetness of roselle with the sourness of
passion fruit and lime, and the spike of soda
gives a very fresh feeling.

This restaurant with geometric décor is
located on 7F The Helix Quartier.

Suildusuennsedaufiadu ifsygudan
usl USusnannuanenAlue @e Guiufiamuen
fluangieqanin “Luang Prabang Salad” AR
MANNITLN ﬁﬂmﬁmLL@:ﬁﬂ@gu”LWiﬁuﬁm%@ﬁﬂLqu
azszumid fumen i3 WslysRudaeladuuay
1ian ;athadmAsmsavLEsLsLa AqniAdn LK
e AaEere AR
ladiun “Salted Egg Crispy Corn” 4nqTnalaifs
Inelfwdnd1ninaguuilinanngunseaulsefog
gl SRTAN9NY £ LY LA INELANN

whafunfamyutuiidly Signature 1a93u
11474 “Foo Flavor Kimchi Mala Pork Noodle Soup”
wiielnfnamsingn @iwluvieluuufewden
Souriudnendunnsinnva faa sy uyneu
WATLIA ’Luﬁqﬂumm%%\ﬁﬂuum uazdindu

flafae “River Prawn Tomyum with Rice
Noodle” ansiugns wsitih Fveansiadingniy
sfuffa ihudnyiinuldFenn Ay

Fuenalinfeusnuatean laedaes e
“Foo Flavor Sunrise” ﬁmaummummmmmm
ﬁﬁﬂsngﬂuﬁummLﬂ%mmmmwmm:muw
inAaEFnalannanis aulaiaers

%mt%mgjisnu Helix 44 7 $runnusadantnu
AN fudmmdesiuasnanensaaanadalnnisy
arnanT dunmdneAs

Exclusive offer for M Card members dine in
up to 500 Baht get a free FOO Favor Sunrise
drink (limited to one members/receipt/day).
Redeem the offer on the M Card Application
between March 15 - June 30, 2020.

AnafiAmdmFusu3ning M Card (e
funlssnuamzmelu¥ny miuefasu 500
wridhAuiede A wdesdumiaef filled
1 uf ($rimdng 1 imulueasn) Tananansa
naFuAnaing M Card Application Fausidud
16 funmn - 30 fquens 2563

FOO Flavor
7F The Helix Quartier
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Available at all leading retail outlets @ Srithai Marketing Co., Ltd. Tel. 0-2861-3333 www. srithaimarketing.com



GAI HOUND

This restaurant is an extension of fan-favorite
Greyhound. It offers simple chicken dishes and
uses only the best of the best ingredients, such
as free-range, corn-fed chicken and organic rice
from Sirin Farm, and fresh export-quality vegetables
from King Fresh Farm.

Order the Organic Chicken Rice. You can
choose between steamed, deep-fried or soy
chicken, which will come with three different sauces,
and a choice of white or brown rice. For first-timers
here, I recommend the Signature Chicken Rice Set
with steamed chicken, or Duo Chicken Rice Set
with two styles of chicken. All sets are served with
hot soup.

In addition to chicken rice, Chicken Noodles
Soup with Bitter Melon and Tom-Yum Noodles
Soup with Pork are must-tries. Recommended
appetizers are Mixed Salad and Chicken with Lime
Dressing and Organic Minced Gyoza

Chicken rice lovers shouldn’t miss this new
shack on 6F The Helix Quartier.

“Organic Chicken Rice” dhafulraasiuniia i
ﬁi@ﬂfammﬂLmﬁﬁqﬁuvl,ri%u%mm%u Greyhound Wi
ﬁ”‘ﬂuﬁﬂ:ﬂﬂizﬁumiﬁmma‘@mmw’imqﬁm’mme
wam vald 419 uazdn Tneldlneesuniaann
Furhfu fignusesfiPusunusssugi fu
fratwaigniasdiuewnsvan Taildansnd luld
GREEN ﬁﬂﬁlﬁm;m‘iwuﬂmﬂLﬂul@nﬁnmﬂmfmuﬂﬁ
2730k dneefuniiafunan@aunnsuiiu udius
dnfdhuinessuniiagnininaweanannamlsniia

wydendadnlaine gadnafiliacldidentd
wuuth nen visesEan R WSanTnAL 3 W dov
dndudenlfszudrednaavizadnandas dwmiu
”Lﬂiﬁiﬂ@mm%nwml,uzﬁﬂ‘gm “Signature Chicken
Rice Set” ifhulrigu vitedneennaeslivaneuuy
82119 “Duo Chicken Rice Set” aziaanllé 2 1tin
Tugndeiigrfau 8ndae doelvindene

wenanndnauda “Aeeidentinlingsy site
“fiagReadudnszgnuy” saT PRl UL won
Feflmesuaulfidenanaesanuanesenis gy
“adnlngeanzun’ vie “L%ﬂﬁﬁ’]ﬁuﬂﬂ'ﬂﬂmﬁﬂ”
ez RnA dvseesunile

lasrausudseniudiadulnaasldanadu
atinsis %ﬁu@gﬂi‘ﬁl%u 6 T11 Helix Az
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Exclusive offer for M card members
dine in up to 500 Baht get a free organic
chrysanthemu tea beverage (imited to one
members/receipt/day). Redeem the offer
on the M Card Application between March
15 - June 30, 2020. Limited to 10 members/
day. Limited to 300 customers throughout the
campaign.

AnEfiAEdmIusaInias M Card ile
Hinlrymemnaen 500 wviduluisda And
mqm‘s“mﬁuﬁmﬁnmmﬂfunﬁn 1 uffa (@i
a1 v luadviy) Tanenaunsanefuidviachn
M Card Application fausiiisfl 15 fhines - 30
fiqunens 2563 Srindnia 300 A AveaTEMS

oe o .
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6F The Helix Quartier
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DITTO MODERN TEA

The pop-up tea shop is modern in look,
menu and methods. Enjoy your tea with add-on
entertainment.

| strongly recommend its signature Oolong
Lychee Cold Brew Tea, made with whole Oolong
tea leaves drenched overnight with fresh lychee.
The combination of the aromatic tea leaf and
subtle sweetness of the fruit is perfect.

Ditto Ovaltine will please not only the Ovaltine-

lovers. It's made with milk Ovaltine, Ovaltine
pudding, tapioca, cream cheese and a thick
Ovaltine sauce. This fun drink has everything for
everyone.

Triple Cream Cheese Tea has a Ceylon tea
base that’s topped with three different kinds of
cream cheese. Ditto Strawberry Flavor is a sweet
that comes with Strawberry Pocky and whipped
cream. Optional toppings include bunny and piggy
marshmallows.

The Crépe Cheese Brllée is a soft crepe with
chocolate, cornflakes, berries, fresh cream and
caramelized cheese. All drinks served here come
with an inspirational quote to brighten your day.

Try these all at the pop-up on 4F, on the bridge
link between the buildings.

Fuanglng Pop-Up #Rnns5uidasuia
winen ABNN99T0 dounan anuuuaaAnlieg
Vuade uasduinaNaynauIBRaInlinN
wiiariudnsog

b1 Signature faenliana “Oolong Lychee
Cold Brew Tea” anguaufinly tildudduan

y X d N « ¢ ya
wienauaan- aulfidugnla iWuan Anliazidn
feaauvenaaslugiuaumuantaaain
B9TNTRURINA L]

AINAYE “Ditto Ovaltine” iy luddniug
o v s de i w o -
Furauledamiu Adnudulifaalayn Tadanuun
Tadamunnne Asnda wazladuingeadudu
uARnvaanrunansadlilauaaliyn Liage
ynagasALanFaNiu fuseeinEnl A iuauds

%mmﬁm@ﬂ@ “Triple Cream Cheese Tea”
fwadurndaeu madeurTnda 3 9a 01laan
o = = = P
Fanlnuas uLazaden avduiiazsavivenunian
fulasnasas €91 “Ditto Strawberry Flavour”
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AseanuiLdasazliiaeiy Inspiration Quote
ﬁﬁﬂﬁnm"ummwmm%u%u Havinadan “Crépe
Cheese Bralée” wstluthilugmilududeninuan
pafuen wWefs Auuuieddersuan way
Faloavivllol Teuiasrz inaesiaiuld Suedi
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Mcard %

Exclusive offer for M Card members buy
one beverage and get one free beverage of the
same value, or less (limited to one members/
receipt/day). Redeem the offer on the M Card
Application between March 15 - April 30,
2020. Limited to 20 free beverages/day/all
campaign. *The Company reserves the right to
change these terms and conditions at any time.

AvERAEdmILENNENTAZ M Card Wlade
witeamalafilé 1 ufa/luisse e
#n 1 uff lumaflvinfaietienndnufousni
n (imdnd 1 vmu sy Iansnansona
Fuvarinu M Card Application Susisfl 15
Thin - 30 e 2563 SivRvisuAnARIAN
20 AnT/AwRaenTIENTT *LENIeauANE
TumslAmulsadelalaeliFeuddmem
faawmvih

Ditto Modern Tea
4F The Waterfall Quartier
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CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

15t Floor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Groove & Groovy Concept Store
0-2664-8598

Houdini by Element 72 0-2118-3523
Lacoste 0-2664-8484-5

O&B 0-2664-8595

Soda No.7 0-2664-8464

2" Floor
Champion

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River

0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

Florentine 0-2664-8380-2

B Floor

Lingerie Salon

G Floor

Ladies' Boutique
The Atelier

DIRECTORY

THE EMPORIUM

Jaa 0-2664-8390-4

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Sirus Tanya 0-2664-8597
Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8889
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2"d Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7

FURNITURE & HOME DECOR

3 Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

FINE DINING & RESTAURANTS

G Floor
TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2"d Floor
Uta-Andon 0-2664-8528

3" Floor

Aoi Japanese Restaurant
0-2664-8590-2

Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

MOGA 0-2664-8890
Shiseido Salon & Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2" Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3 Floor

Harnn 0-2664-9935
Jyunka 0-2664-9155
KKC 0-2664-9158
Satira Spa 0-2664-8599

KIDS, SPORTS & ENTERTAINMENT

2nd Floor
Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

~MPORIUM
DEPARTVENT STORE

M Floor

Beauty Hall
Watch Galleria

15t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Men’s Leather
Sports Mall

3 Floor
Be Trend
Exotique Thai
Imaginia
Kids’ Planet
Power Mall

124

3" Floor
Roller Dome 06-4647-1800

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICES

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Bags and Shoes Spa
0-2664-9992-3

B1 Floor
Carcare 0-2664-8899
Chewmate

Washery 0-2259-8288

G Floor

Tourist Lounge 0-2269-1000 #1726
Tourist Service Center

- Mail Boxes ETC. 0-2259-1548

- Samurai Wifi 09-6843-7873

- Superrich 0-2254-4444

4t Floor

Gourmet Market
The Living
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CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani 0-2021-2102
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016

Michael Kors 0-2003-6299
Pleats Please Issey Miyake /
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
A Bathing Ape 0-2003-6640
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2003-6477-80
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK Calvin Klein 0-2021-2112
Club 21 Collectibles
0-2021-2118

Club 21 Pop Up 0-2021-2199
Comme des Garcons Pocket
0-2021-2191

COS 0-2059-2872

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Stella McCartney 0-2021-2111
Tory Burch 0-2003-6422
Valentino 0-2003-6111

15t Floor

Adidas Originals
0-2003-6180

Another Man Story

Beams 0-2003-6067
CC-00 0-2003-6670

CPS Chaps 0-2003-6672
H&M 0-2003-6460
Hamburger Studio 06-5536-6929
Jaspal 0-2003-6674
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656
Pomelo 0-2003-6072
Superdry 09-1774-4707
Ted Baker 0-2003-6102
Urban Nomads 0-2003-6625
Zara 0-2003-6432

2"d Floor

A. CEMI 08-1554-0965
Amaze 0-2003-6130

Charles & Keith 0-2003-6129
Footwork 0-2003-6119

Fred Perry 0-2003-6117

Lyn Around 0-2003-6115
Melissa Jelly Dreams
0-2003-6121

Quinn 0-2003-6113

DIRECTORY

THE EMQUARTIER

Stylenanda 0-2003-6475
Uniglo 0-2003-6466
Vilebrequin 0-2003-6132

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

2nd Floor

BaNaNa 0-2003-6337
OPPO 0-2003-6073

3 Floor

B&O 09-3137-8922
09-5364-6157

Big Camera Galleria
0-2003-6536

dtac Hall 1678

Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150
Sound City 0-2003-6147
Studio 7 0-2003-6160
True / True Coffee 0-2003-6156

FURNITURE & HOME DECOR

1stFloor
Zara Home 0-2003-6645

3 Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICES

3 Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7

Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526

SCB 0-2003-6680

The Wisdom Lounge 0-2003-6533

FINE DINING & RESTAURANTS

G Floor

Another Day Desserts 08-5565-6298
D’ARK 0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Mozza by Cocotte 09-7004-0072
Pierre Hermé 0-2003-6444
Victoria by Cocotte 0-2261-0382

M Floor

Café Leitz by Pacamara
0-2003-6068
GAGA

1stFloor
Roast Café 09-4176-3870

2nd Floor

Greyhound Café 0-2003-6660
KOI Thé 06-5524-1722
Vanilla Cafeteria 0-2003-6124

4t Floor
Ditto Modern tea 09-5734-9514

5% Floor

Escape Bangkok
0-2003-6000

6" Floor

Fuji 0-2003-6209-10

Gai Hound 0-2003-6593
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kub Kao' Kub Pla 0-2003-6236
Lukkaithong 0-2003-6301-2
MK Live/MK Harvest
0-2043-7092

Pang Cha 0-2003-6301-2
Sava All Day Dining
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Emack & Bolio’s 0-2003-6250
Foo Flavor 0-2003-6317

Four Seasons 0-2003-6266
Gokfayuen 0-2003-6316
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248

Nara Thai Cuisine
0-2003-6258

Sushi Cyu & Carnival Yakiniku
Thong Smith 0-2003-6226
TSUJIRI 08-9205-2281

8t Floor

Audrey Café des Fleurs
0-2003-6244

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255

Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

9t Floor

Bella Rocca 0-2003-6273
Flamenco Bangkok
0-2003-6006

Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275
You &l Premium Suki Buffet
0-2003-6399

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Creed

Diptyque 0-2003-6429
Fresh 0-2003-6430
M.A.C 0-2003-6426
Nars 0-2258-0441
Sephora 0-2003-6400
YSL Beauty 0-2003-6427

1stFloor

Bath & Body Works
0-2003-6066
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2" Floor
Aveda 0-2003-6491
Clé de Peau Beauté
0-2258-6011

IPSA 0-2258-1801
Kiehl’'s 0-2003-6490

3 Floor
Boots 0-2003-6497

4™ Floor

Anastasia 0-2003-6296-7
Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188

Khongkwan Clinic
0-2003-6199

Moga Aveda 0-2003-6190
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’'so 0-2003-6171

The Lounge 0-2003-6172
The Next 0-2003-6100

LIFESTYLE & ENTERTAINMENT

2nd Floor
Charme 06-2365-3430

3 Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-6507

4™ Floor

Another Story 0-2003-6138
Bounce inc. 0-2079-1146
JTB 0-2344-4688

Quartier CineArt 0-2261-0199
Virgin Active Fitness Club

at EmQuartier 0-2770-9797

SERVICES

B Floor

Auto Spa 0-2003-6642

Bellugg Luggage Delivery Service
08-7336-6666

Click Clack 0-2003-6627

Fast Fix 08-6896-2372

Leather Solute 0-2003-6622
Wash Me 09-5506-6991

G Floor

Tourist Lounge

M Floor

Club 21 Services 0-2021-2121

1st Floor

Value Plus Curreny Exchange
06-3518-0555

2"d Floor
TrueSphere 0-2003-6293-4

3 Floor

AIS Serenade Club 0-2003-6163
Mail Boxes ETC. 0-2003-6623

4™ Floor
DHL 0-2003-6690-1
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CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2129-4484
Bottega Veneta 0-2129-4392-4
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8
Givenchy 0-2610-9607-9
Gucci 0-2508-8988

Hermeés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449
Off-White 0-2129-4530-1
Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Boss Hugo Boss 0-2610-9440
Coach 0-2129-4664

Crazy Step 0-2129-4407
Europa 0-2610-9710-2
Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Furla 0-2091-0448
Greyhound 0-2129-4358
H&M 0-2610-6738
Havaianas 08-4183-7963
Jaspal 0-2610-9386
Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
MaxMara 08-8687-5848

Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Sirivannavari 0-2129-4877
Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

3 Floor

Ferrari 0-2129-4508

4 Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

A. Lange & S6hne 0-2129-4991
Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Chopard 0-2610-9678

D Watch Café Trocadero Group 0-2610-9523
Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777

Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9679-80
PMT The Hour Glass 0-2129-4777
Premiera Exquisite Jewellery
0-2129-4677-8

DIRECTORY

SIAM PARA

Prima Gems 0-2129-4786-90
Rolex 0-2610-9828-30

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

S.T. Diamond 0-2610-9897-9
The Enamored D Watch Café by

1stFloor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Cubic Gems 08-0466-1656

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

Nara Jewelry 08-0999-8796

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2129-4656
Swarovski 0-2129-4396-7
Tang’s by Chualee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359

Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
2nd Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Dyson 0-2129-4338

Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart 0-2129-4851-6
Linn 0-2610-9708

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Sony Style 0-2610-9664-6
Sound City 0-2610-9780-1
ZOOM CAMERA 0-2129-4765

3" Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 0-2610-9315-9

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 1242, 0-2610-9482

4™ Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR
1stFloor

Zara Home 0-2610-9975

2nd Floor

Osim 0-2129-4526

3" Floor

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657

Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

Hickory Chair 0-2129-4577

Jaspal Home 0-2129-4505
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955

Sealy, Ethan Allen, Tempur
0-2129-4362-3

St.Louis & Puiforcat 0-2129-4799
The Clound by Sansiri 1685,0-22610-9206

4t Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICES

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

18t Floor

Krungsri Exchange 0-2129-4672
P&P Jewelry (Exchange) 0-2129-4387-9

2nd Floor

Krungsri Smart 0-2160-2360

3 Floor

Kiatnakin Bank 0-2610-9201-3

SCB 0-2610-6740-3

SCB Investment Center
06-4936-0587

SCB Lounge 0-2777-7777

Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4" Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Savings Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5% Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Maserati 0-2610-9441-5
McLaren 0-2610-9922
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

3 Floor

Peugeot 0-2305-4445
FINE DINING & RESTAURANTS

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Cheevit Cheva

Chez Shibata

Chilli Thai Restaurant 0-2129-4761
Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Crab & Claw 0-2610-9713-4

Fire Tiger 0-2036-8949

Fluff’s Egg Cake

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
Honmono Grand Omakase
0-2610-9551

Jip Jip 09-1100-0000

KOI Thé

Mandarin Oriental Shop
0-2610-9845-7

McCafé 0-2610-9280-4

McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7
Nara Thai Cuisine 0-2129-4863

QQ Dessert 0-2129-4672

Scala Shark’s Fin 0-2129-4335-6
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Signor Sassi 0-2610-9889-91
Suki Masa 0-2129-4880

Taling Pling 0-2610-9368-9,
0-2129-4353-4

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

TSUJIRI

Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Wang Jia Sha 0-2129-4661-2

M Floor

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680
Nespresso Boutique 0-2610-9640
Starbucks 08-4438-7410

2nd Floor

Coffee World

3 Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Milkcow 0-2129-4762

Mr. Shake Beyond 09-0979-7699
Omotesando Koffee

Starbucks Coffee 0-2610-9546-7
THE COFFEE CLUB 06-3198-9770

4 Floor

Baan Ice Restaurant 0-2129-4807-9
Boon Tong Kee 0-2129-4997-8
Candy Crepe

Chabuton 0-2129-4347

Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8
Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong
0-2610-9520

Honmono Sushi 0-2610-9240
Kimura Don 0-2610-8000

Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7

Nuer Koo 0-2610-9772-3

Oishi Grand 0-2610-9584-8

Pot Ministry 0-2129-4398
Saboten 0-2610-9496-7

Sansab 0-2610-9525

Seefah

Sushi Den 0-2610-9667-8

Teaven

True Coffee 0-2610-9480

Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Starbucks Coffee 0-2129-4629
Sushi Seki 0-2118-0629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1stFloor

All about you 09-1879-4712
Aveda 0-2610-9656

BsaB 08-4662-6692

Maison Berger Paris 09-5471-8171
Organika

Panpuri

Pralyn

Thaniya 09-8549-1979

THANN 08-6364-1261

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Go Hair 0-2129-4425

Gold Elements

KG Salon Inter (Ketvadi Gandini)
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1
Minerva Clinic 0-2610-9636

Moga International Salon
0-2610-9627-8

Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20

ic 0-2610-9855-8

c 0-2129-4687-90

Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

Bath & Bloom

Madame Heng

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Suvarn

TROPICANA

4 Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755
Fitness First Platinum
0-2610-6777

HARNN 0-2129-4326
Mt.Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICES &
ENTERTAINMENT

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky 08-5556-2468

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905, 06-4995-5944

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594
Eastbourne 0-2610-9593-5

Lego 0-2129-4344

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MOMOKO 09-4646-0364

4™ Floor

Baanvichakorn 09-5626-1196
Bangkok Dance 0-2610-9428-30
Claywork 0-2129-4327

Code Genius 0-2129-4413

Helen Doron English 0-2219-4383-4
Learve Music Village 09-1796-4969
Inlingue 0-2610-9729-31

Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733

Yamaha Music School
0-2129-4500-3

4A Floor

Babies Genius 0-2610-9785-6

College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

KPN Chinese Academy 0-2129-4540-1
Modulo Language Center
0-2129-4997-8

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo

0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456
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SAFETY FIRST:

KNOW HOW TO HANDLE
COVID-19

We all want to live a healthy, disease-free life. Unfortunately, the new
viral COVID-19 outbreak has immobilized the world. The coronavirus i.e.
the same classification of viruses, was first discovered in the mid-1960s
and its milder type is known to cause the common flu. The newest type
that became rampant in Wuhan, China, was an evolved disease that
can seriously infect your lungs. It is easily spread and therefore, once
contracted, may be fatal to people with existing health problems.

If you have contracted the virus, the first symptoms will be noticeable
between 1-14 days after exposure. These symptoms include coughing,
sneezing, a sore throat, sore muscles, asthma and diarrhea. The
symptoms are similar to those of influenza, and the COVID-19 virus can
only be diagnosed by a lab test for an accurate resullt.

Avoid close contact with people who cough, sneeze, have a runny
nose or sore throat. Avoid traveling to areas with high risk i.e. infected
countries and closed-circulation spaces. Be aware of touching surfaces,
and wash your hands frequently with soap or sanitizer for at least 20
seconds. If you recently returned from a high-risk area, a 14-to-27-day
self-quarantine is highly recommended.

**Information provided by Rama Channel, Dr. Rapeephan
Rattanawongnara Maude, Division of Infectious Diseases, Department of
Medicine, Faculty of Medicine, Ramathibodi Hospital, Mahidol University.

Get update on the latest situations on the COVID — 19 at https://ddc.moph.go.th/viralpneumonia
fnentnansanunisailafalaan-19 1A7 hitps:/ddc.moph.go.thiviralpneumonia

wasnenaaziandinislifilsafuanduilsudsy u,mmwu i ngladiflu
Nmmmhm COVID-19 mmﬂivmﬁﬂm %m‘iﬂ‘tiu’ﬂsﬂﬁ Lanmwmmmwﬂm
TaniAeuralunane fugumnn wuAsiusndaanananagssi 1960 LiNLL‘J‘ﬂ
ey lAn s asialyl LLmmfaiamimiimmawuifluwwu U Lumgau
wownayle dssimeau uazindsssuneg luansil \dwiselafanvindunse
saden vinliinneIn1slensnial wazinsunInszanamals uanainiiaany
o Ao goya & aa a X A Ay P L@
fumseinlidededin axistuiieszuunifunulsaredielaiudauss
dsznaunudelafadlivinarsnisinnuaesten auaannsnszanagnany
UINTULAZIIAGITU

F349NARINI7TBINNTAALTD Lﬁmﬁu@’ﬂamxﬁumemmmﬂﬂm

o = o s o vo X o Py =

Aelu 1A 9 2 dlend udsannlaiude InaBuainnisild le duee
fgaumnay Unpiesnanuiiia wislanauwmilas
U % al ) a 1 [~3 o
dhawaatiasde vngiaefisenelaiuiaseie
HnRAuwen azinlilianuguisieiudngauas
ReTanla atslafimusaaimnfionnisreanisiie
A’ o a v =< o’ 7 o 1
\galaaledn - 19 Adnepdaiue N el diuinlun
Y . X v mem A
sesingelunaludesjifiniswiniuisas
nudndulafaniinla

aal o o A v o v A

A ilaeiu posvaniaesnisindafugiloaind
an9le A s e wileavey 1SUAS MA@
sl luinuinge vialssmaninisszune

= AL = A A
soudalundeiszuuluaneuanan Tl Haanu
FUAIIRIAY 3TN sdNEaNURa liazen ey
anafliTalsninizey Avsdnsilalfadanefosar)
YALDANAAAALAARLNITIBE 20 TUIT IAFUAN

NI 1l vy A o

ayn Unaousildladnaiie fulsenuenmsgn
grann Mdtaunana Tusudseniuanunshinenn
ARTU8IN LATYNRAUNNFLANNNUNLAEN
pasrinslesagusluri lieanlUdruweniiuaa
14-27 S vive i utaamainga

**%'ﬂa;lla'ﬂ’m Rama Channel @.Wm.iﬁWiim
fAUaAUIT 1efm @a111311lsARALTEe N1ARTN
B1YIANERT AUTUNNANAATLIINYILA
FINNBUR HUINENFUNTIAG



Shaped by performance.
Dynamic driving sports car in SUV outfit

The new Cayenne Coupé siausuéuii 8.1 duuvin
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Porsche Centre Bangkok~  Porsche Centre Pattanakarn  Porsche City Showsgafiliam Paragon  Porsche Studio Bangkok ICONSIAM
36/9,16-18 Vibhé'\ﬁ;di—Rangsit 1188 Pattanakarn Road, 2-13,2-14, , 3 299 Soi Charoen Nakhon 5

Road, Sanam Bin, Donmuang,~=*  Suan Luang, gi0enter, 991 Rama 1 Road, Charoen Nakhon Road, Khlong Ton Sai
Bangkok. 10210 Suan Luang Bangkok. 10250 /F’at‘ﬁmwaﬁ Bangkok, 10330 Khlong San, Bangkok, 10600

Tel. 02-522<6655 Tel. 02-369-1111 ~ Tel.02-610-9911 Tel. 02-288-0911

Porsche Thailand by AAS Auto SerVice Co., Ltd- The sole authorized importer and distributor of Porsche cars in Thailand
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EMPORIUM - 0 2664 8660 | SIAM PARAGON - 0 2610 9945 | ICONSIAM - 0 2288 0777



